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It is indeed surreal to be hosting the 26th Asia Insurance Industry Awards – the first in-person extravaganza 
since 2019, after a long pandemic. We at Asia Insurance Review are delighted and honoured to be saluting the 
winners of what was a very tough competition. After more than a quarter of a century of hosting these awards, 
what has remained a constant is the professionalism and the commitment all the nominees showed once again.

During the qualifying period, with the industry hopefully dusting off the remnants of the pandemic, the nominees 
all displayed their agility and grit to ensure that their clients’ and colleagues’ needs were of primary focus. The 
industry has indeed come out of this stronger and more innovative. The pandemic was truly a litmus test – from 
it came the silver lining resulting in innovation and the digital transformation of the Asian insurance industry. 
Perhaps without this push, we would not have seen the speed at which the industry evolved. 

We are looking forward to a new dawn of opportunities and hope that this sense of ‘recovery’ prevails through 
the rest of 2022 and into the new year. 

This year, the nominations were indeed outstanding which made the job of the judges very difficult. On behalf 
of Asia Insurance Review, I would like to place on record our sincere appreciation to all the judges for their hard 
work and commitment in ploughing through the ton of entries. 

The judges met on a virtual platform to deliberate over the candidates and we also introduced special interviews 
with the candidates for certain categories which made the whole process even tougher. 

The winners must really be saluted for coming out on top after such a gruelling competitive process. We salute 
all those that participated and would like to congratulate all our winners and finalists alike. To us, you are all 
winners! 

I am very grateful to all the sponsors and supporting organisations who kept their faith in us and continued the 
collective cause to raise the bar of excellence for the industry. Many of them have stayed loyal to the awards for 
many years.

The Asia Insurance Industry Awards have become a significant part of the fabric of the industry today and 
we are proud that the AIIA trophy has become the most coveted in the region, with its clearly-defined criteria, 
transparent process and independence, scrutinised by KPMG.

So, winners, do celebrate the fact that you have emerged in pole position. You now also have the responsibility to 
maintain the high bar that you have set so continue to push the industry to new standards of excellence. You are 
now the benchmark!

I would also like to thank the team at Asia Insurance Review who have worked tirelessly to bring these awards to 
fruition. 

Once again, congratulations to all our winners and finalists and our appreciation to our sponsors and judges. 
Without you all, these awards would not have been possible. All the best and wishing you a great year in 2023!

Ms Sheela Suppiah
CEO
Asia Insurance Review and 
Middle East Insurance Review 

Welcome message
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Mr Alan Wilson
Director & former CEO, MSIG Asia
Executive Officer, Mitsui Sumitomo Insurance Japan
Mr Alan Wilson is a Director of MSIG Asia Pte Ltd, and an Executive Officer of Mitsui Sumitomo Insurance (Japan) 
and Deputy Head of International Business Department. He also sits on seven other boards in the group across the 
region. 

Mr Wilson was MSIG Asia’s CEO for 14 years, before his retirement in April 2022. Under his leadership, the company 
expanded its network in the region to 14 markets. An industry veteran with 43 years of experience, of which 40 
years have been spent in Asia, Mr Wilson has a sound executive management track record. He helped lead and 
navigate MSIG Asia in meeting its top-line and profitability targets amidst the challenges presented by the COVID-19 
pandemic. Mr Wilson’s consistent performance and drive, combined with his commitment to serving the best long-
term interests of the company, have materially strengthened the company’s business in the region. 

Prior to joining MSIG Asia, Mr Wilson was the Asia CEO at Allianz from 1999 to 2004.

Mr Allan Santos
President, East Asian Insurance Congress (EAIC)
President & CEO, Nat Re
Mr Allan Santos is President and Chief Executive Officer of Nat Re. He has over 25 years of experience in local and 
international insurance/reinsurance markets in the US, Asia and Europe. 

Prior to his current role, he was Nat Re’s Chief Operating Officer. He has held various leadership positions in 
several other companies including Chief Operating Officer for the Affiliate Companies of Philam Life, Regional Chief 
Financial Officer for Europe at Cigna, Global Head of Product Development at Cigna, and Chief Actuary for Asia at 
Allied World Assurance Company. 

Mr Santos is also the current Chairman of the Philippine Insurers and Reinsurers Association (PIRA), and a Trustee in 
the Insurance Institute for Asia and the Pacific (IIAP). 

Mr Santos holds a Master’s Degree in Applied Math and Bachelor of Science in Math both from the University of the 
Philippines. 

Mr Antony Lee
Chairman, General Insurance Association of Malaysia
Chief Executive Officer, AIG Malaysia Insurance Berhad
Mr Antony Lee is the chief executive officer of AIG Malaysia.  Mr Lee, a Malaysian citizen, has been in the insurance 
sector for over 21 years.  Prior to this appointment, he was the CEO of AIG Vietnam.  

Mr Lee began his career at AIG in 2001 as vice president of business development with AIG’s Software International 
joint venture based in Malaysia, following which he held a regional role as vice president of consumer and 
commercial business based in Singapore.

Mr Lee holds a Bachelor of Science degree and a diploma in Architecture from University College London and is also 
a graduate of AIG’s Executive Development Management programme.

He is currently the chairman of the General Insurance Association of Malaysia, the Malaysian Insurance Institute as 
well as the American Malaysian Chamber of Commerce.

Mr Lee is also a director of the Ombudsman for Financial Services, Financial Industry Collective Outreach and the 
Nicol David Organisation.

The judges
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Mr Chai Sophonpanich
Chairman, Bangkok Insurance Public Company Limited
Mr Chai Sophonpanich, past chairman of the Federation of Thai Insurance Organization, and past president of the 
East Asian Insurance Congress (1985-1986 and 2004-2005), is a leading and a revered elder in the Thai insurance 
market. 

Mr Sophonpanich, having served five two-year terms as the head of the non-life body, has spearheaded several 
initiatives to nurture the image of the industry as being more responsive to the needs of the people and the economy.  

A science graduate from the University of Colorado, Mr Sophonpanich has been with Bangkok Insurance since 1968. 
From 1978-2015 he was the chairman and CEO of Bangkok Insurance. During this time, the company has grown to 
be a major player with a staff strength of more than 1,900.  

Under his stewardship, the company received the ISO 9002, ISO 9001 and ISO/IEC 27001 certifications and on two 
occasions was named the best non-life insurer for three consecutive years by the Thai regulator.  

Mr Sophonpanich has also served several terms as vice chairman and chairman of the ASEAN Insurance Council, an 
organisation which he helped pioneer.  

He was named personality of the year at the inaugural Asia Insurance Industry Awards in 1997 and was honoured 
with lifetime achievement award in 2015.

Mr Chris Wei
Executive Vice-President and Chief Client and Innovation Officer (CCIO), Sun Life
Mr Chris Wei is Sun Life’s executive vice-president and chief client and innovation officer (CCIO) and a member of its 
group executive team.

Mr Wei is responsible for leading the company’s commitment to client experience excellence.  He leads Sun Life’s 
strategic areas that are critical to the company’s commitment to client including global marketing, sustainability and 
corporate communications.  

Mr Wei is also responsible for identifying and cultivating innovative solutions focused on achieving our purpose of 
helping our clients achieve lifetime financial security and live healthier lives, including measuring how we deliver on 
our purpose, whilst maximising Sun Life’s impact to foster a sustainable society and healthier planet.

Mr Wei has more than 25 years of global leadership experience in insurance and wealth management. Prior to joining 
Sun Life, Mr Wei was global chairman for Aviva Digital and executive chairman for Aviva Asia, where he led Aviva 
Group’s global drive in digital and worked closely with senior leaders on setting the strategic direction and managing 
the operations of Aviva across Asia. 

Before joining Aviva, Mr Wei was group CEO and ED of Great Eastern Holdings and many of its major subsidiaries, 
during which he was responsible for successfully growing the company’s business and further entrenching its 
leadership position in its home markets of Singapore and Malaysia. 

Prior to this, Mr Wei was the executive vice president and group chief marketing officer of AIA.  He also previously 
held the position of CEO at AIG United Guaranty Insurance (Asia) and held various positions at ING Canada and 
Allstate Insurance Company of Canada.

In addition, Mr Wei is the immediate past chairman of the executive committee of the International Insurance Society 
(IIS) and continues to serve as chairman emeritus.

Originally from Toronto, Mr Wei holds an honours Bachelor of Science degree from the University of Toronto with 
a specialisation in actuarial science.  He is an associate of the Casualty Actuarial Society  and a member of the 
American Academy of Actuaries. Mr Wei is based in Singapore. 

The judges
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Mr Devesh Srivastava
Chairman-cum-Managing Director/Chief Executive Officer, GIC Re
Mr Devesh Srivastava is currently chairman and managing director of GIC Re from 2019. He has been involved in the 
Indian insurance sector since 1987 following his joining the industry as a direct recruit. 

Mr Srivastava is an experienced insurance veteran in both insurance and reinsurance. He has gained international 
exposure through his posting at the company’s London branch. In that position he was responsible for the operations 
in the UK, Europe, Caribbean countries, Brazil, Argentina and Mexico territories. 

Mr Srivastava was a key player in the setting up of GIC Re ’s Lloyds syndicate in London. 

Mr Srivastava holds a honours bachelor’s degree and a master’s degree in Physics from St Stephen’s College, Delhi.

Mr Srivastava is presently on the boards of GIC Re South Africa Ltd.- Johannesburg, GIC Perestrakhovanie LLC – 
Russia, Export & Credit Guarantee Corporation, Indian Register of Shipping, Kenindia Assurance Co. Ltd., Nairobi, 
Agriculture Insurance Corporation of India, Health TPA Ltd., Asian Reinsurance Corporation, GIC Housing Finance 
Ltd and GIC Re Corporate Member, London.

Mr Edward Moncreiffe
Chief Executive Officer, HSBC Life (International) Limited
Mr Edward Moncreiffe is the CEO of HSBC Insurance (Asia) and HSBC Life (International),  overseeing HSBC’s 
insurance businesses in Hong Kong and Macao. 

Joining HSBC Group in 2005, Mr Moncreiffe has served in several senior executive positions across broking, 
underwriting, reinsurance, life and non-life insurance business lines as well as working in group strategy. Prior to 
moving to Hong Kong in 2016, he was the head of life and pensions for HSBC Brazil. 

Beyond HSBC, Mr Moncreiffe is the chairman of the Hong Kong Federation of Insurers and a member of the general 
committee of the Insurance Complaints Bureau. He is also a member of the economic policy committee and financial 
and treasury services committee of The Hong Kong General Chamber of Com-merce. 

He is the Chairman of the Board of Governors of the Matilda International Hospital and the Chairman of the City 
Mental Health Alliance HK. He is also on the Board of the United Nations Environment Program Finance Initiative 
(UNEP FI) Principles of Sustainable Insurance (PSI).

Mr Moncreiffe holds a honours bachelor’s degree from University of Durham, UK and a master’s degree in business 
management from University of Chicago Booth School. He is also a chartered insurer of the Chartered Insurance 
Institute. 

The judges
Mr Christian Wanandi
Secretary General, ASEAN Insurance Council 
President Director, PT Asuransi Wahana Tata
Mr Christian Wirawan Wanandi is the president director of PT Asuransi Wahana Tata since 2009. Prior to this he was 
with PT Asuransi Winterthur Life Indonesia as alternative distribution channel and broker relation director from 2004 
to 2009.

Mr Wanandi began his career as client service representative with ADP Global Proxy Services in 1999 and steadily 
progressed while working with different organisations in various capacities.

His major skills and core competencies include management and leadership, business operations and strategy, 
effective communication and delegation, adaptability and determination, forward thinking and calculated risk 
management.

Mr Wanandi is a bachelor of science graduate in business administration from Northeastern University, Boston, 
Massachusetts.

Mr Wanandi is also ASEAN Insurance Council secretary general since 2020. He also holds the post of Commissioner 
of PT Reasuransi MAIPARK Indonesia. From 2017 Mr Wanandi holds the office of vice chairman for marketing affairs 
at General Insurance Association of Indonesia. He is also the deputy head of permanent committee of insurance and 
pension fund from 2015.



26th ASIA INSURANCE INDUSTRY AWARDS 2022 5

Mr Franck Baron
Group Deputy Director Risk Management and Insurance, International SOS
Chairman, Pan-Asia Risk & Insurance Management Association (PARIMA)
Mr Franck Baron is group deputy director at International SOS (medical and travel security services company) since 
2011 and is in charge of risk management and insurance. He is based in Singapore.

Mr Baron is also the CEO of Odeon Re and Odeon Brokers.

Mr Baron is the founding chairman of PARIMA, the Asian regional risk managers association and Secretary of 
IFRIMA (International Federation of Risk and Insurance Management Associations). 

He was vice-chairman, board member and head of education for AMRAE (the French Risk managers Association) 
until end of 2003.  He was also the board member of the Swiss Risk Managers Association) from 2004 to 2009 and 
of FERMA until August 2009. 

Mr Baron is a masters in Political Science and Management, as well as in risk management. He is an Associate 
in Risk Management (ARM) as well as European Fellow in applied risk management. A certified director from the 
INSEAD International Directors Programme since 2017 Mr Baron also  holds the European FERMA RIMAP risk 
management Certification since 2016.

He was the recipient of the 2007 European Risk Manager of the Year Award and the 2014 Asian Corporate Risk 
Manager of the Year Award. Mr Baron is 55-years and married with three children.

Mr James Beedle
CEO, Partner Reinsurance Asia Pte. Ltd
CEO, Property & Casualty APAC
Mr James Beedle is CEO of Partner Reinsurance Asia and CEO of Property & Casualty APAC. He was appointed 
to PartnerRe’s executive leadership team in March 2019 and has executive responsibility for the global clients and 
broker management unit in addition to his existing regional responsibilities. 

Mr Beedle joined PartnerRe in January 2017 from Willis Towers Watson where he was most recently senior managing 
director, Willis Re Asia Pacific, based in Singapore responsible for Willis Re’s operations across the region.  

He originally joined Willis Re in 1990 in London and commenced his career in the London market retrocession 
department. In 1992 he moved to Australia with Willis Re to service clients across Australia and New Zealand along 
with the placement of international business into the Sydney market. 

Prior to leaving Australia in 2010 he was deputy managing director, Willis Re Australia.

In 2010 he moved to Japan as CEO Willis Re Japan and whilst based in Tokyo, had responsibility for Willis Re’s Japanese 
P&C portfolio, a role he held until moving to Singapore in June 2012 as senior managing director, Willis Re Asia. 

Mr Beedle holds a honours bachelor’s degree in economics from York University and is a member of the Australian 
Institute of Company Directors.

Mr Erik Bleekrode
Head of insurance, KPMG China & Asia Pacific
Mr Erik Bleekrode is head of insurance for KPMG China and Asia Pacific and is lead partner for the insurance 
accounting change advisory practice for KPMG in Hong Kong. 

Prior to moving to Asia, Mr Bleekrode spent two years in KPMG’s insurance team in Sao Paulo, Brazil. He started his 
career in the Netherlands and has worked with KPMG for more than 30 years. 

Throughout his career Mr Bleekrode has worked across the full spectrum of financial services including insurance, 
investment management and banking.

An audit partner by background, Mr Bleekrode expanded his areas of expertise through his work in Brazil and Hong 
Kong and is now a partner in the Finance Strategy and Transformation practice of KPMG. 

He is a member of KPMG’s global technical topic team for insurance accounting and represents China and Asia 
Pacific on KPMG’s global insurance leadership team.

The judges
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Dr Kai-Uwe Schanz
Deputy Managing Director & Head of Research & Foresight, The Geneva Association
Dr Kai-Uwe Schanz has been the deputy managing director and head of research and foresight of The Geneva 
Association since 2019. In this capacity, he also serves as the secretary to the Global Reinsur-ance Forum. 

Before joining The Geneva Association, Dr Schanz spent 12 years co-running a reinsurance-focused strategy, 
business development and communications consultancy, which he co-founded in 2007. 

During those 12 years, he served as an external adviser to The Geneva Association and a number of (re)insurers and 
government units worldwide. From 2016 to 2018 Dr Schanz was a non-executive mem-ber of the board of directors of 
Trust International Insurance and Reinsurance Company in Bahrain. 

Dr Schanz started his career in (re)insurance in 1995, as a senior economist at Swiss Re, before moving to Hong 
Kong as the company’s first chief economist for the Asia-Pacific region and returning to Zurich as managing director 
global communications content. 

In 2004, Dr Schanz joined Converium (which was later acquired by SCOR) as head of corporate devel-opment and 
communications.  

Dr Schanz holds a master’s degree in economics from the University of Konstanz (Germany) and a PhD in 
economics from the University of St Gallen (Switzerland). In 2003 he received a lifetime appointment as research 
fellow at Peking University.

The judges
Mr James Nash
President & CEO, AIG Japan Holdings KK
As president and CEO of AIG Japan Holdings KK, Mr James Nash has the ultimate responsibility for the AIG 
businesses in Japan – the second largest market for AIG - which include independent operating companies AIG 
General Insurance Company and American Home Assurance, as well as other subsidiary companies in the AIG 
Japan group that support clients in a variety of ways and through a variety of re-lated operations. 

Mr Nash also assumed the position of President and CEO of AIG General Insurance since the end of 2021. 

Prior to joining AIG, Mr Nash was CEO of the International Division, Guy Carpenter with responsibility for Asia 
Pacific, EMEA and Latin America. 

Mr Nash relocated from London to Asia in 1999 and was an integral part of the regional management team with 
responsibility for the specialty practices and the rollout of Guy Carpenter’s analytical plat-form. 

In 2008, he assumed the position of CEO, Asia Pacific, and joined the company’s global executive committee. Prior to 
joining Guy Carpenter in 1985, James was at Panell Kerr Forster, a global network of accountancy firms.
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Ms Kumjoo Huh
Executive Vice President/Managing Director, Kyobo Life Insurance Co, Ltd
Ms Kumjoo Huh is executive vice president at Kyobo Life Insurance and has over three decades of experience at 
the company. She has devoted her career in the areas of corporate strategy, overseas operations, B2B business and 
digital transformation. 

Ms Huh has also been appointed by the Korean government as Korea Representative for Empower Alliance which is 
established directly under the G20 leaders and co-head for Women20. 

Currently at Kyobo Life Insurance, Ms Huh is in-charge of mergers and acquisitions transactions, forming digital 
strategic alliances and running in-house startups incubating programme to enhance the company’s digital 
transformation. 

In 2019 Ms Huh initiated the drive for the company to be awarded Technology Initiative of the Year in Asia. As an 
agent of transformation for the company, she designs annual corporate culture programmes including, agile project 
management, design thinking, digital leadership and reverse mentoring and more. 

Ms Huh contributes to the global insurance industry by participating in forums as a writer and speaker. In 2020 she 
was selected for the Asia Insurance Industry Award for ‘Woman Leader of the Year’. 

From 2010 Ms Huh is a trained certified coach and based on her coaching expertise she practices social 
responsibility by doing volunteer work for various women organisations. 

She currently serves as chair of WIR mentoring programme for the Korean German Chamber of Commerce and 
co-chair for women leaders’ committee of American Chamber of Commerce in Korea where she has developed 
mentorship platforms for women. 

Ms Huh was director for women in innovation in Korea from 2010-2014 where she organised the nation’s first career 
fair for 1000 female college students and setup a cross-mentoring project with Japan. 

She also played the role of director for the Seoul Scholarship Fund aimed at providing mentorship and scholarship to 
students. 

Ms Huh is an accredited professional certified coach by International Coach Federation. She is also a  Korean 
professional coach of Korea Coach Association. She is also a certified Yoga Instructor and a member of the Yoga 
Alliance.

Mr Marc Haushofer
Chairman, Singapore Reinsurers’ Association
CEO, Asia Pacific & executive vice president, Validus Reinsurance Ltd, Singapore Branch
Mr Marc Haushofer is currently the executive vice president and CEO Asia Pacific for Validus Reinsurance. Mr 
Haushofer joined Validus Re in 2008 and was appointed to head the Singapore branch office that writes general 
reinsurance business in Asia.

Mr Haushofer also leads the Singapore Reinsurers’ Association as its chairman since 2017.

He has over 35 years of experience in the (re)insurance industry. Prior to Validus Re, he was CEO and principal officer 
of Munich Re, Singapore brand, heading Munich Re’s South East Asian hub. Before that he was a deputy member of 
the executive management at Munich Re Munich.

Mr Haushofer is also a certified Versicherungskaufmann, which is the German equivalent of Associate of the 
Chartered Insurance Institute.

He also holds a certificate in both strategic management and financials for executives from the St Gallen 
Management School. In addition he successfully accomplished an executive management stint with the London 
Business School.

The judges
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The judges

Mr Richard Holloway
Managing Director, Southeast Asia & India – Life, Milliman
Mr Richard Holloway is managing director of Milliman’s Southeast Asia and India life consulting businesses, based in 
Singapore. 

Well known across the region Mr Holloway has been working as a consultant in the region since 1995. He joined 
the company in 2010 and has oversight for managing Milliman’s life insurance teams in Kuala Lum-pur, Mumbai and 
Jakarta. He also oversees Milliman’s outsourcing team in Gurgaon in India. Mr Holloway was on Milliman Inc’s board 
of directors from 2017 to 2020.

Prior to Milliman, he spent 23 years with Watson Wyatt the last 16 of which were in Asia Pacific. He took on the 
management role for the regional insurance consulting business early in 2008 and also sat on the firm’s global 
management team. Prior to that Mr Holloway assumed the role of Country head for Watson Wyatt’s businesses in 
India from 2006 to 2008 and was responsible for insurance consulting in Southeast Asia from 1997. 

He is well known for his role in pioneering the insurance consulting market in India, having worked on over 400 
assignments in India since 1997. 

Mr Holloway has worked on most of the mergers and acquisitions in Southeast Asia over the past 27 years and 
has undertaken several Appointed Actuary roles for direct insurers and reinsurers in Singapore and in Sri Lanka, 
including acting as peer reviewer of Appointed Actuary work for numerous companies in India, Singapore and 
Indonesia (in line with local statutory requirements). 

Mr Holloway’s clients have included many life insurers (multi-national and domestic), private equity funds and 
regulators.  

Mr Paul Murray
Chief Executive Officer, Reinsurance Asia & Regional President, Swiss Re Asia
Mr Paul Murray began his career in 1994 progressing through various insurance industry roles in Scotland, South 
Africa and eventually London, where he worked for an actuarial consultancy. 

Mr Murray joined Swiss Re in 2003 as a marketing actuary and was appointed managing director, head of life and 
health products, UK and Ireland and Africa in 2006. From 2010 to 2014, he held the position of managing director, 
head of life and health products, Asia, while based in Hong Kong. 

In 2014, Mr Murray returned to London where he was chief pricing officer and head of the life and health products 
centre. Since 2018, he has been global head of life and health products, responsible for supporting transformation of 
insurance markets globally and additionally leading the Swiss Re sustainability initiative for life and health. 

Mr Murray was appointed CEO of Reinsurance Asia and regional president Asia, and member of the Swiss Re Group 
EC, as of 1 April 2022.

Educational background
•	 Master’s degree with honours in Mathematics, Glasgow University, UK
•	 Post-graduate Diploma in Actuarial Science, Heriot Watt University, UK
•	 Fellow of the Faculty of Actuaries (FFA)

Mr Paul McNamara
Editorial Director, Asia Insurance Review & Middle East Insurance Review
Mr Paul McNamara is a journalist, editor, author and biographer with extensive experience in Asia, the UK, the 
Arabian Gulf and Australia covering the wholesale financial markets. Over the years he has worked for the Financial 
Times Group, Fairfax Media, Euromoney Institutional Investor, CPI Financial and Eaglemont Media. His areas of 
specialisation include insurance, reinsurance, risk, Islamic finance, investment banking, project finance, trade finance, 
wealth management, private equity, hedge funds and alternative investments, the Middle East banking and finance 
industry, GCC capital markets and the world of interest rate securities. He is also the author of numerous books 
including The History of Banking in the UAE, the History of the National Bank of Abu Dhabi, Dubai Islamic Bank:  
35 Glorious Years and many others.
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Mr Richard N C Austen
Chairman, Reinsurance Brokers’ Association (Singapore)
CEO, Asia Reinsurance Brokers Pte Ltd
Mr Richard Austen started his insurance and reinsurance career in Lloyd’s of London, working for the Lloyd’s broker 
Thompson Graham which later became Jardine Thompson Graham. 

He has been actively involved with Asian reinsurance industry since 1974. After 30 years of insurance and 
reinsurance broking services in Asia with Jardines, Mr Austen joined A J Gallagher in 2002 to devel-op its broking 
business in Asia. Subsequently, with the global sale of Gallagher’s reinsurance operations during the banking crisis 

Mr Austen led the local management team to complete a management buy-out and rebranded the compa-ny Asia 
Reinsurance Brokers (ARB). Today ARB is the largest specialist Singaporean reinsurance broker serving clients in the 
ASEAN. 

In 2016 ARB purchased a broker in Indonesia and divested 25% of its shares to a specialist insurance inves-tor BP 
Marsh & Partners which enabled ARB to expand and deliver to clients a broader range of analytical services and 
diversification of products. 

ARB also owns a subsidiary company in Kuala Lumpur and opened representative offices in Manila and Yangon. Mr 
Austen is also chairman of the Reinsurance Brokers’ Association (Singapore). 

Mr Ronak Shah
President, General Insurance Association of Singapore
CEO, QBE Insurance (Singapore) Pte Ltd
Mr Ronak Shah has been with QBE since June 2017 and is currently the Chief Executive Officer for the Singapore 
business. Prior to taking on this role in September 2019, he headed the financial, professional and casualty lines 
business across the emerging markets comprising Asia Pacific and Latin America. 

Mr Shah has been based in Singapore and has more than 20 years of insurance experience, having previously 
worked for three international insurance broking houses and a major insurance company as an underwriter in the US 
and Singapore. 

He has underwriting and broking experience across all classes of financial, professional and liability lines as well 
as transactional liability solutions which include cyber security insurance, medical malpractice, clinical trials, 
D&O liability, professional indemnity, commercial crime, prospectus liability, multimedia liability, products liability, 
environmental liability, CGL, reps and warranties and tax liability. 

He is an active contributor of insurance related articles to various trade magazines, is a regular speaker at seminars 
and has conducted courses for various organisations across the region. He is also the current chairman of PLUS in 
Singapore. 

Mr Shah has a Bachelor of Science degree in Electrical and Computer Engineering as well as a Bachelor of Arts in 
Economics from the University of Rochester, USA. He is currently the president of the General Insurance Association 
of Singapore (GIA) and heads their Management Committee. In his capacity as the president of GIA, he sits on the 
executive council of the Institute of Banking and Finance Singapore, the Executive Board for East Asian Insurance 
Congress, on the ASEAN Insurance Council, on the Financial Sector Tripartite Committee and on the board of 
governors at Singapore College of Insurance.

Mr Scott Ryrie
Former Co-CEO, AM Best Asia Pacific (Singapore) and MD for Asia Pacific 
Mr Scott Ryrie joined the insurance industry in 1977. He spent four years in the direct market with City Mutual and 
Sphere Drake before moving to Munich Re in 1980.

Mr Ryrie worked across the marine and casualty lines of business. In 1986 he joined Alexander Howden (Australia) and 
spent two years working in the London market. On returning to Australia in 1988 Mr Ryrie worked in a senior broking 
role with Alexander Howden/Aon and then in 1996 left to start Nac Re in Australia which subsequently became XL Re. 

Mr Ryrie then moved to Singapore in 2002 to run the region for XL Re in 2002. He then joined Allianz Re, Singapore 
as the regional CEO in 2008 and remained there till 2011. 

During 2012-2013 Mr Ryrie worked at Guy Carpenter before starting Ryrie Consulting. 

Mr Ryrie joined AM Best as commercial director, Asia Pacific in 2016 and moved back to Sydney in 2017 as CEO of 
Risk Management Institute of Australasia. Mr Ryrie returned to Singapore in April 2019 and was the MD and  
co-CEO of AM Best Asia-Pacific (Singapore) Pte until July 2022.

The judges
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The judges

Dr Suthiphon Thaveechaiyagarn
Secretary-General, Office of Insurance Commission (OIC), Thailand
Dr Suthiphon Thaveechaiyagarn obtained Bachelor of Law degree with honours from Thammasat Uni-versity and 
became Thai barrister-at-law in 1984. 

He later received the Anandhamahidol fellowship (King’s Scholarship) to pursue his graduate study abroad and 
obtained his Master of Laws Degrees (LL.M.) from both Harvard University and University of Pennsylvania where he 
also received his Doctorate Degree in Law. 

While he was in the US, Dr Thaveechaiyagarn worked as an international associate at Mudge, Rose, Guthrie, 
Alexander & Ferdon in Washington DC and McCutchen, Doyle, Brown & Enersen in San Fran-cisco, CA. 

After returning to Thailand, he became a legal officer at ministry of commerce. He was later appointed as a judge and 
held the positions of judge and secretary of Central Intellectual Property and Interna-tional Trade Court, spokesperson 
for the Court of Justice, judge and secretary of the Civil Court and deputy-secretary of the Supreme Court. 

In 2006, Dr Thaveechaiyagarn was appointed as secretary-general of the Election Commission, and later in 2011, 
as the national broadcasting and telecommunications commissioner. In 2014, he was appointed as state audit 
commissioner and chairman of the committee of disciplinary budget and fi-nance. From 2016 – 2017, he served as 
the chairman of the anti-money laundering commission. 

Dr Thaveechaiyagarn has been the secretary–general of the Office of Insurance Commission and member of 
Insurance Commission since 2015. He is also vice-chair of committee of life insurance fund, vice-chair of committee 
of non-life insurance fund.

Dr Thaveechaiyagarn is also a part-time lecturer, teaching business law and intellectual property law at various 
leading law schools and institutions.

Ms Selina Lau
CEO, The Hong Kong Federation of Insurers
Ms Selina Lau Pui Ling is the chief executive of the Hong Kong Federation of Insurers (HKFI), a trade body with 138 
insurers members operating in Hong Kong which represents over 90% of the market share.  

Ms Lau has accumulated extensive management and communications experience in the field of insurance since she 
joined the HKFI in 1997. In addition to overseeing the operations of the HKFI and its 30+ technical committees and 
various consumer education and communications projects.

Ms Lau also spearheaded a number of significant initiatives for the industry, including the Insurance Fraud 
Prevention Claims Database, the award-winning Motor Insurance DLT-based Authentication System, the virtual 
onboarding platform for the distribution of life insurance products, the Hong Kong Insurance Awards, and more. 
She is also a member of the Insurance Authority’s Insurance Advisory Committee, Asian Financial Forum Steering 
Committee and Road Safety Council.  

Ms Lau also serves as a member of the Institute of Big Data Governance Council, Capacity Building Working Group 
under the Centre for Green and Sustainable Finance, Insurance Training Advisory Committee of the Qualifications 
Framework and Cyberport Academy Advisory Group for FinTech.  

She is also a member of the Education Forum and Policy Forum of the International Union of Marine Insurance.  In 
2021 and 2022, Ms Lau has twice been elected Asia’s Elite Women in Insurance Industry.

Mr Stephen Collins
Global partner, NMG Consulting
Mr Stephen Collins is a partner with NMG Consulting based in London and Singapore. He enjoys more than 25 
years of successful entrepreneurial and executive experience in the financial services, consulting and technology 
sectors throughout Asia, EMEA and the Americas and is responsible for NMG’s global digital and innovation insights 
programmes. He specialises in working with NMG clients on digital marketing and distribution strategy development 
and execution, with an emphasis on customer engagement models and platforms that optimise new business and 
inforce management.

Prior to joining NMG, he was the CEO and a board member of the SCOR Group’s consumer marketing (ReMark), 
automated underwriting (Velogica) and claims (ReHalto) businesses where, in conjunction with NMG, he established 
and authored the industry’s leading annual Global Consumer Study on the buying behaviours and preferences of life 
and health insurance consumers.

He is actively involved in the global InsurTech sector holding a range of angel, non-executive and advisory roles 
within the venture capital and start up communities across Asia Pacific, Europe and North America, with a particular 
interest in the health and wellness space. His views on innovation are widely read each month in Asia Insurance 
Review and he is a longstanding member of the Asia Insurance Industry Awards judging panel.
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Mr Tapan Singhel
Managing Director & CEO, Bajaj Allianz General Insurance Co Ltd
Mr Tapan Singhel has a rich experience of over 30 years in the insurance industry. He is one of the founding 
members of Bajaj Allianz General Insurance and has been with the company for over 20 years. 

As MD and CEO for 10 years, Mr Singhel has built the organisation to where it is today with more than 120m 
customers and a wide distribution network spanning across more than 1,000 locations across the country. Customer 
obsession and passion to do good for the people are what drives Mr Singhel and his success in the industry. Under 
his aegis, the company has been recognised as one of the best in Asia. 

An avid social media influencer, Mr Singhel has over 6,70,000 followers on LinkedIn and has been  recognised as the 
LinkedIn’s Top Voice in India in both 2018 and 2019. 

Mr Singhel also chairs the CII National Committee on Insurance and Pensions. He is also the recipient of the 
‘Lifetime Achievement Award’ at the 25th Asia Insurance Industry Awards 2021. 

He has also been honoured as the ‘Personality of the Year’ at Quantic’s BFSI Excellence Awards 2021, India Insurance 
Summit & Awards 2019, 22nd Asia Insurance Industry Awards 2018 and Indian Insurance Summit 2017 and the ‘Most 
Promising Business Leader’ of Asia at The Economic Times Global Business Summit 2018. 

He has also won ‘CEO of the Year’ for India and Asia-Pacific region at the IDC Future Enterprise Awards 2021, 3rd 
Annual Insurance India Summit and Awards 2018 and Insurance Asia Awards.

Mr Tony Gallagher
CEO, Asia Pacific, Guy Carpenter & Co Ltd
As CEO of Guy Carpenter’s Asia Pacific Region, Mr Tony Gallagher is responsible for strengthening the company’s 
market position across Asia Pacific and enhancing its client service capabilities in the region covering Australasia, 
Greater China, India, Japan, Korea and Southeast Asia.

Mr Gallagher joined Guy Carpenter in 2013 as CEO of the Pacific region where he managed the firm’s Sydney office 
and led its treaty business for Australia and New Zealand. 

He also is a member of the Marsh & McLennan board of managers in Australia. He has over 25 years’ experience in 
the reinsurance sector, has worked in a wide range of positions in the UK, Japan and Australia, eventually assuming 
senior management responsibilities. 

Mr Gallagher began as a property facultative underwriter at General Re and rose to General Manager client services, 
Asia Pacific during his 17-year tenure there. 

He also served as a board member of the Insurance Council of New Zealand. He holds an undergraduate degree in 
Commerce from the University of Canterbury in New Zealand and an MBA from Edinburgh University in Scotland.

Mr Yukinori Takada
Chairperson, The Life Insurance Association of Japan
President & CEO, Sumitomo Life Insurance Company
Mr Yukinori Takada is president and CEO of Sumitomo Life since April 2021. In this position Mr Takada aims to 
contribute to the ‘wellbeing of each and every one of our customers’ by embodying unique human values and making 
the best use of digital technology to build a life insurance company that is ‘indispensable to its customers.

After joining Sumitomo Life in 1988, Mr Takada developed his career in a wide array of fields. Based on his 
experience in the sales field, he was engaged in strategic planning related to individual insurance sales in the 
workforce division and sales division. Later, as general manager of the corporate planning department, he focused 
on formulating the Sumitomo Life Medium-Term Management Plan, promoting alliances with other life insurers, and 
working to improve credit ratings, achieving significant results in each area. 

Mr Takada assumed the position of managing executive officer in 2018. He has since focused on productivity 
enhancement by promoting the use of digital technology in sales activities during COVID-19 pandemic. He also 
promoted the Sumitomo Life Insurance Vitality, a health-enhancing insurance product and has strengthened the 
policyholder follow-up system using digital technology. Through these efforts, Mr Takada has made a significant 
contribution to improving the customer experience of Sumitomo Life.

Alongside his duties as CEO, he has also served as chairperson of the Life Insurance Association of Japan from July 
2021 to July 2022. During this period, he led the life insurance industry’s action to COVID-19 as head of the association. 

He also took initiatives to promote the Japanese life insurance industry’s contribution to global issues such as climate 
change and the ageing of society by holding a symposium on the role of life insurance in achieving a sustainable 
society and preparing a handbook on climate change scenario analysis for practitioners in the industry. 

Mr Takada graduated from Kyoto University in 1988 with a bachelor’s degree in economics.

The judges
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Our raison d’être at SCOR 
is to protect societies 
by combining the Art & 
Science of Risk. We do so 
by sharing the fortunes 
of societies over the long 
term, protecting customers 
against the risks they face, 
pushing back the frontiers 
of insurability and acting 
as a responsible investor. 
Closing the protection gap 
is both an imperative and a 
source of opportunities in 
our business.

PROTECTING  PROTECTING  
CUSTOMERS & SOCIETYCUSTOMERS & SOCIETY

www.scor.com
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Muang Thai Life Assurance (MTL) impressed the judges 
for its increased focus on innovation and community 
involvement in the midst of the COVID-19 disruptions.

MTL is one of the leading life insurance companies 
in Thailand and continuously invests in equipping its 
workforce with future-ready skills. The company has 
been empowering its younger team members to lead 
projects within the organisation, preparing them to take on 
leadership roles in the future. 

To aid customers and employees in their insurance journey 
MTL has invested in modern technology and processes. 
Its LearnRu application is an all-in-one modern learning 
platform for all its employees and agents. Chompoo, which 
is an AI chatbot that promptly and accurately answers 
customers queries.  

Through its company Fuchsia Venture Capital, MTL 
invested in a number of start-ups, which include Benix and 
AI GEN. Benix is a joint venture with Humanica, that offers 
a comprehensive employee benefit platform and services, 
including insurance and personalised welfare. AI GEN is 
a technology subsidiary company, established to develop 
AI and machine learning solutions to serve MTL and other 
companies across the ASEAN Economic Community and 
in CLMV countries.

Sponsor

SCOR, the world’s fourth largest reinsurer, offers its clients a diversified and innovative range of solutions and services to control and 
manage risk. Applying ‘The Art & Science of Risk’, SCOR uses its industry-recognised expertise and cutting-edge financial solutions to 
serve its clients and contribute to the welfare and resilience of society. 

SCOR offers its clients an optimal level of security with its AA- rating or equivalent from S&P, Moody’s, Fitch and AM Best. The group 
generated premiums of more than EUR17.5bn ($19.2bn) in 2021, and serves clients in more than 160 countries from its 36 offices worldwide. 

SCOR’s life and health business unit feels a strong call to build for impact. It aims to make life insurance more relevant and desirable and 
to bring protection and peace of mind to as many people as possible. It puts its clients at the heart of everything it does and partners with 
them to co-develop products and build solutions across the entire consumer journey. 

Innovation is at the core of its vision and with its strong knowledge, data communities and state-of-the-art tools, it is passionate about 
finding solutions that empower consumers to live healthier lives. Its Biological Age Model, for example, uses real-time data to underwrite 
and to empower consumers to make informed lifestyle choices. 

After more than 50 years in the reinsurance business, SCOR’s vision and ambition are bolder than ever before. It has every confidence in its 
ability to continue to deliver true impact to its communities, and to flourish as a financially strong and resilient reinsurer in an expanding risk 
universe. 

www.scor.com

Muang Thai Life Assurance Public Company Limited

The company’s ESG programme is aligned in line with 
principles of sustainable development. Some of the major 
initiatives undertaken by the company under its ESG 
banner include: 
•	 Muang Thai-Thai Sea Conservation Project, which is 

a collaboration between its employees, universities, 
communities and the government

•	 Go Green and Post Rebox, which is an activity for 
employees for creating awareness and promoting 
environment conservation

•	 Muang Thai Mob Thun Nong Noi Projects, through 
which MTL supports the educational activities 
for youths and underprivileged children through 
scholarships

•	 Muang Thai Marathon, through which it supports 
sports and encourage people to care about their health. 
Over 10,000 people participate in the marathon every 
year

•	 COVID-19 donation support, through which the 
company donated money, pulse oximeters, ventilators, 
PPE kits and medical equipment to hospitals and 
foundations to promote health and sanitation in society.

Life Insurance Company of the Year

http://www.scor.com
http://www.scor.com
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General Insurance Company of the Year 

Bajaj Allianz GIC has been at the forefront of ground-
breaking initiatives in the Indian insurance landscape 
offering enhanced solutions to address current and 
emerging risks.

Bajaj Allianz GIC serves over 120m customers across India 
and operates with a team of over 7,000 employees and 
over 80,000 advisers. The insurer has delivered strong 
financial results in FY2022 with INR137.8bn ($1.7bn) in 
GWP, underwriting profits of INR330m and a 6.2% market 
share. 

The insurer’s CRM platform has been built to provide a 
360-degree view and detailed description of its customers 
and records, and also maintains and upgrades the 
relationship duration of a customer with the company on 
various parameters. 

Bajaj Allianz GIC’s core policy administration system 
Maximus is an industry first cloud transformation-based 
initiative in India, wherein the complete solution has 
been moved from on-premises to the cloud. The insurer’s 

Bajaj Allianz General Insurance Co. Ltd.

tech-based innovative solution for fraud investigation 
encompasses an end-to-end series of initiatives on 
proactive identification of potential triggers. 

One of the major achievements for the company in 2022, 
apart from launching a slew of new products, was the 
launch of a multilingual website in nine Indian languages.

On the CSR front, Bajaj Allianz GIC partnered with 
children’s charity Smile Train to help provide over 10,000 
cleft reconstructive surgeries to underprivileged children. 
It also launched the Care4Hockey campaign with a goal 
to support the development of field hockey in India at the 
grass-root level and elevate the sports recognition in the 
country. For this it has associated with One Thousand 
Hockey Legs, a flagship project of an NGO, where the 
Indian field hockey women’s team is the face of this 
campaign. 

Through its ESG activities, the company has built social 
relationships not only with its customers and business 
partners, but also with the global environment. 
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Nan Shan Life Insurance is transforming the health 
insurance landscape in Taiwan by creating innovative and 
comprehensive protection models.

The company launched spill-over insurance policies 
with diverse health insurance options that extends the 
insurance coverage to provide for daily hospital cash 
benefit, pay as you go, surgery, major illness, specific 
injuries and diseases like cancer, long-term care and 
suboptimal health status. In addition, it has designed 
a health facilitation reward mechanism to facilitate the 
insureds’ health management. As of April 2022, the 
company has 33 spill-over health insurance products, sold 
over 450,000 insurance policies and insured over 350,000. 

It has allied with nearly 30 partners across the industry 
to build a health guardian circle, which is a mechanism 
established to facilitate the health needs of citizens 
across the nation. The Nan Shan Health Guardian Circle 
covers sports and fitness, diet and nutrition, medical care 
and mental health and the objective is to encourage the 
insureds to take preventive action instead of treatment. In 
2021, the health guardian circle provided care services to 
20,000 people cumulatively and the service was used by 
over 5,000 individuals. 

Nan Shan Life Insurance Co., Ltd.

Nan Shan Life also cooperated with Vogue magazine 
to advocate cancer prevention for women, and NGO 
Hope Foundation for Cancer Care, to conduct exhibitions 
highlighting women fighting cancer. 

It established the Health Guardian Young Army that 
enhances the company’s agency capability as a health 
protection consultant. The company selected 800 agency 
talents from its nationwide offices to form this army. All 
members are provided with training, including professional 
certification courses in collaboration with nationwide 
medical centres.

Nan Shan Life encourages its clients to maintain a healthy 
lifestyle through walking and in 2021 held large-scale 
walking activities covering 19,000 trails, through the 
online-to-offline mechanism. It also collaborated with 
Wondercise to provide online fitness classes and services.

The company also advocates health awareness through 
mass media campaigns. In response to the United Nation’s 
SDGs goals, Nan Shan Life will continue to strive to create 
a more comprehensive and high-quality healthy life for the 
Taiwanese people.

Health Insurance Company of the Year 
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Cathay Life Insurance (CLI) drives a comprehensive digital 
user experience based on a five digital rings strategy, 
which is focused on development of agents, business-to-
business, customer, data and ESG. 

The company created a user-centric service that 
guarantees both legal compliance and information 
security, while providing its customers with a new digital 
experience. 

CLI has set the industry standard for the remote working 
model for insurance agents, representing a huge step 
forward into the digital era. The company launched the 
Cathay vision experience platform in Taiwan to offer its 
agents with a total solution to provide complete and 
remote insurance policy services, ranging from insurance 
underwriting to claims settlement. 

In November 2021, the company launched the groupins+ 
platform, which is a one-stop digital platform for its 
corporate customers. groupins+ is a platform that allows 
its customers to pick, select and assemble the desired 
policies online and enjoy fast digital service for quotes. The 

Cathay Life Insurance Co, Ltd.

company’s team adopted an agile development process 
and launched the minimum viable product in less than 
eight months. The company accumulated over 130,000 
website visits and provided over 300 customised products 
and 12 scenario packages.

CLI launched a digital insurance policy platform that 
allows its customers to select from basic insurance 
modules and assemble insurance policies that are 
completely based on their specific needs. This has 
revolutionised the insurance purchase model in Taiwan 
from a product-push one to a demand-push one.

The company launched the Cathay Eye project which 
enables it to actively calculate risk scores through big 
data and AI modelling, dividing customers into high risk, 
medium risk and low risk groups.

In May 2022, the company further introduced a life score, 
with smart algorithms to provide a personalised health 
score based on daily behaviour, including sleep, steps 
and heart rate, as well as relevant health advice and tasks 
customers can follow. 

Digital Insurer of the Year 
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The Singapore College of Insurance (SCI) continues 
to meet the growing training needs of both the local 
and regional markets, not only in traditional skills but in 
specialised areas like green insurance and sustainable risk 
management. 

As part of its education masterplan on green insurance 
and sustainable risk management, the college launched 
an inaugural ASEAN GREEN research hackathon on 
green insurance and sustainable risk management to 
generate impactful ideas and create innovative solutions 
for a sustainable and green insurance sector. This followed 
SCI’s unveiling of a new SCI certificate in sustainable 
finance in insurance, the first of three certifications relating 
to sustainability and green insurance. 

The hackathon was organised in collaboration with the 
ASEAN Insurance Council and supported by the LIA, GIA, 
SRA, Singapore Actuarial Society and APRIA. The event, 
which served as a prelude to the 4th ASEAN Insurance 
Summit held in October 2021, attracted an InsurTech start-
up which allowed the hackathon participants to leverage on 

Sponsor

Founded in 1899, AM Best is the world’s largest credit rating agency specializing in the insurance industry. Headquartered in the United 
States, the company does business in over 100 countries with regional offices in London, Amsterdam, Dubai, Hong Kong, Singapore and 
Mexico City.

AM Best Rating Services assesses the creditworthiness of and/or reports on over 16,000 insurance companies worldwide. Our commentary, 
research and analysis provide additional insight. AM Best Information Services integrates credit ratings, commentary, research and analysis 
with insurance news, financial data and thought leadership to help consumers and professionals make informed personal and business 
decisions.

www.ambest.com

Singapore College of Insurance

their cloud platform under the technical challenge category.

The college also collaborated with Zurich University of 
Applied Sciences to jointly offer the executive certificate 
in green insurance and sustainable risk management and 
executive certificate in sustainable finance. 

SCI, in order to build capacity and facilitate talent mobility, 
collaborated with a number of industry partners to launch 
the ASEAN School of InsurTech, Analytics & Innovation 
(AIAI), and ASEAN Professional Insurance Diploma. AIAI 
was conceptualised by SCI in partnership with the ASEAN 
Insurance Education Committee members to equip 
executives and managers with the necessary digital and 
human skills to support the ASEAN insurance industry’s 
digital transformation.

The college is also engaged by various companies to 
conduct their in-house programmes designed and 
delivered by SCI for their staff and insurance advisers. 
Such programmes were aligned with their diverse 
business and talent development needs.

Educational Service Provider of the Year 



20 26th ASIA INSURANCE INDUSTRY AWARDS 2022

Ad-Resize-Template.indd   1Ad-Resize-Template.indd   1 6/10/2022   4:04:22 pm6/10/2022   4:04:22 pm



26th ASIA INSURANCE INDUSTRY AWARDS 2022 21

Swiss Re has been leveraging 150+ years of experience and 
knowledge while embracing its role in the new ecosystem. 
As one of the world’s largest and longest-standing L&H 
reinsurers, its clients benefit from the company’s wealth of 
expertise, experience and risk insights. 

The reinsurer has been leading the way with data-driven 
insights to empower its clients’ growth aspirations and 
deliver added-value to end consumers. Its personal 
resilience score (PRS) developed as an holistic, modular 
and innovative risk assessment approach, and powered by 
Swiss Re’s underwriting manual, life guide. PRS augments 
traditional underwriting by leveraging wearable devices 
and other lifestyle-based data. 

Responding to clients’ need for consistent claims decision-
making combined into an easy-to-use consolidated claims 
platform, the company developed a claims automated 
rules engine. In Korea, the solution was applied to the 
newly released benefits of targeted therapy and anti-
cancer hormone treatment. 

In 2021, a year dominated by the COVID-19 pandemic, the 
reinsurer paid out claims amounting to $2.2bn. 

Embracing the opportunity to play a pioneering role in 
closing the protection gap that leaves too many people 
vulnerable to uncertainty in their senior years, Swiss Re 

Sponsor

Muang Thai Life Assurance Public Company Limited (MTL) is one of leading life insurance companies in Thailand and has been operating 
its innovation-oriented life insurance business for over 71 years. A strong suit of the company is its brand - happiness and smiles to 
transform the attitude of customers towards life insurance. MTL’s corporate strategy is ‘MTL Trusted Lifetime Partner’ through innovative life, 
health and investment solutions by putting customers at the heart of everything we do.

MTL has been rated by Fitch Ratings at AAA (tha) with A- stable outlook (as of 9 May 2021); and by S&P at BBB+ stable outlook (as of 12 
October 2021) due to solid financial performance, support from major shareholders, strong market expansion and the continuous increase of 
income and profits.

MTL has been chosen for many prestigious awards such as the Life Insurance Company of the Year (2014, 2017 and 2018) from Asia 
Insurance Review, Hall of Fame from OIC in 2020 etc.

MTL has expanded its business capability across the ASEAN Economic Community in Cambodia, Lao PDR, Myanmar and Vietnam and is 
seeking new opportunities to expand its products and services to other counties.

MTL strives to run its business to world-class management standards and sustainability business in all dimensions with its democratising 
life insurance brand in everyone’s heart.

www.muangthai.co.th

Swiss Re

partnered with leading insurer NTUC Income in Singapore, 
on the first large scale longevity agreement in Southeast 
Asia. Its reinsurance solution helped the client cost for new 
risk, while its readiness to share in the risk reduced their 
uncertainty in venturing into the senior segment of the 
population. 

Sharing its insights through targeted marketing and 
communications campaigns the reinsurer’s 2021 
#InsightsForLife campaign generated more than 1m 
impressions and entailed 24 client events across the 
region. Overall, in 2021 Swiss Re retained a leading share 
of voice of 65% in APAC and reached an audience of 
approximately 264m via its regional media coverage. 
The reinsurer was also the co-host of the 2021 Pacific 
Insurance Conference, reinforcing its commitment to the 
region’s reinsurance market. 

Recognising the societal impact of the pandemic, the 
reinsurer launched its second COVID-19 consumer 
survey across 12 markets in June 2021, to understand how 
COVID-19 has affected consumer behaviour, implications 
for the insurance industry, and how insurers can respond 
to evolving needs. The insights were shared via market 
events and tailored content via various media and digital 
platforms, drawing ~70 pieces of news coverage and 
470k+ social impressions.

Life Reinsurer of the Year 

http://www.muangthai.co.th
http://www.muangthai.co.th
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Munich Re has been a force to reckon with and is 
constantly pushing the boundaries of insurability to meet 
the evolving and complex needs of its clients in the Asian 
region. 

With a quantum increase in in cyber attacks in Asia, 
triggered by the COVID-19 lockdowns and increased 
digitalisation, Munich Re’s expertise in modelling cyber 
risks is being honed through greater access to data and 
technologies. The reinsurer’s strategy, founded on data, 
know-how and consistent risk management, has made it a 
leading cyber risk carrier. 

Munich Re has been pushing the boundaries with AI and 
has invested in developing a data analytics curriculum and 
hiring digital talent to exploit market opportunities through a 
sophisticated combination of insurance and data expertise. 

The reinsurer’s unique cover called aiSure provides advice 
to AI providers in designing their performance guarantees, 
which relieves them of significant balance sheet risks, thus 
making them more attractive to investors and clients relying 
on the performance of algorithms. Another of its product, 
CertAI validation service, provides objective validation of 
trustworthy AI systems, thereby enhancing the acceptance 
of AI and paving the way for the responsible use of AI 
applications. 

Sponsor

MSIG, Asia’s leading general insurance brand, is a wholly owned subsidiary of Mitsui Sumitomo Insurance Company, Limited and a member 
of the MS&AD Insurance Group which has a global network across 50 countries and regions. The Group is one of the top non-life insurance 
groups in the world with A+ Stable credit rating, having over 40,000 employees world-wide. In Asia, MSIG is represented in all ASEAN 
markets as well as in Australia, New Zealand, Hong Kong, China, Korea, India and Taiwan.

In 2021, MSIG was awarded silver for “Best in eCommerce (Brands) Banking/Financial Services” at the Asia eCommerce Awards and 
“Excellent Financial Performance” by Infobank Magazine. MSIG also received several CSR related awards, namely “Best Use of CSR” at the 
Loyalty & Engagement Awards, and “CSR Initiative of the Year” at Insurance Asia Awards for the second consecutive year.

These awards and accolades are a testament to our commitment for the development of a vibrant society and securing a sustainable future 
for the world. We do that by enabling safety and peace of mind through our insurance and financial services business. 

www.msig-asia.com

Munich Re

Munich Re has been addressing the specific needs of 
clients throughout Asia by tailoring solutions for specific 
markets. Aside from innovative product offerings, the 
reinsurer continued to engage the industry through 
numerous webinars and online workshops on critical topics 
during the pandemic. 

Taking a leading position in ESG beyond the optimisation 
of economic key performance indicators, Munich Re is 
committed to creating long-term value for its shareholders, 
clients, staff and society. 

Besides focusing on reducing CO2 emissions, the 
company has also been a driving force in energy transition, 
providing risk transfer solutions that promote the growth of 
established and proven, as well as new, green technologies. 
Its green tech solutions unit has a base in Hong Kong, 
which enabled it to underwrite risks in over 1,000 projects 
worldwide, with generation capacity totalling about 42 
gigawatts. 

Munich Re is also committed to improving diversity in the 
industry and aims to increase the percentage of women in 
management positions within the organisation from 35% in 
2020 to 40% by 2025 and as of 2022 this stands at 38%.

General Reinsurer of the Year 

http://www.msig-asia.com
http://www.msig-asia.com
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Marsh Asia has been at the forefront in providing tailor 
made solutions for its different client segments. The broker’s 
thought leadership and deep understanding of markets 
have benefitted the insurance markets across Asia.

In 2021, Marsh further expanded its strategic talent pool, 
risk advisory capabilities and risk transfer solutions, 
aligning to specific industry needs to address pertinent 
risk management challenges. 

The broker continues to strengthen its presence in Asia to 
support clients’ need for data-driven risk solutions and to 
help organisations build resilience and insurability in areas 
of ESG, cyber and business continuity. Its ESG risk rating 
tool, a first of its kind self-assessment tool in the insurance 
industry that scores a company’s ESG performance across 
18 themes, has received over 600 client requests and 
produced more than 50 scorecards.

To help organisations improve their cyber risk profile, loss 
ratios, and insurability, Marsh developed  cyber self-
assessment (CSA), which provides better visibility of cyber 
vulnerabilities, accurately assess the implementation of 
cyber controls and enable actions to address these threats. 

Marsh Asia

More than 140 organisations in Asia have participated in 
the CSA since 2021. 

In its quest to support the clean energy transition, Marsh 
was named one of the main partners for Sun Cable’s 
Australia-Asia PowerLink — the world’s largest renewable 
energy project — that will provide solar energy for 15% 
of Singapore’s power needs. The broker also appointed 
a regional automotive and electric vehicle (EV) industry 
leader to focus on engaging insurers to implement 
innovative risk transfer solutions that go beyond traditional 
auto coverages for EV manufacturers. 

Marsh launched its thought leadership and advisory 
campaigns related to critical risks, including P&C, business 
continuity, D&O and trade credit, through which it 
educated 500+ risk managers via webcasts and received 
200+ requests for risk assessments. 

Marsh’s tools and solutions play an influential role in 
helping organisations in Asia navigate volatility and build 
resilience amid emerging risks and a hardening insurance 
market, while partnering with insurers to adapt their 
offerings to meet evolving market needs.

Broker of the Year 
(Joint winner)
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Prudent Insurance Brokers once again captured the 
attention of the judges for its all-round performance and 
hands on approach to its clients’ and market needs.

Over the last year, Prudent has taken multiple steps to 
enhance customer service, use modern techniques and 
technology, upgrade its skills and team and help move the 
industry and itself forward. In 2021-22, the firm registered 
23% organic growth, which is significantly higher than the 
market growth rate of 11%. 

In the midst of the pandemic, Prudent managed to 
transition 40% of its workforce by replacing it with more 
agile colleagues who are more capable in the use of data 
analytics and technology. This has happened without the 
termination or layoff of a single team member. 

Prudent launched project Phoenix last year with a batch 
of 20 professionals who have three to five years’ work 
experience in hospitality, banking, or aviation and are 
ready to commit to a long-term career in insurance 
broking. After a rigorous training programme and one year 

Prudent Insurance Brokers Pvt Ltd

of job rotation, team members chose a stream they felt 
comfortable in.

Some of its notable achievements over the past year 
include:

•	 Leading the Indian market in placing the largest public 
offering of securities insurance and advising more than 
25 companies in their listing process

•	 Leading the Indian market in placing the largest 
brokered flexible benefits programme in India with 
more than 60,000 employees and $20m in premium, 
bringing need based, personalised and flexible options 
to suit the life stages of employees

•	 Brokered the largest global credit insurance programme 
in India with over $3m in premium and covering the risk 
of global subsidiaries across 65+ countries

•	 Managed and successfully assisted the insured in 
settlement of one of the largest business interruption 
claims under a cyber policy in record time

Broker of the Year 
(Joint winner)
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We are one of the world’s  
leading providers of  
re/insurance, driven by  
our vision to make  
the world more resilient.

With over 150 years of experience, broad global reach,  
deep financial strength, unparalleled knowledge, innovative 
solutions and extensive partnerships we are striving to  
elevate standards for all – enabling business and society  
in Asia to better understand risks, close the protection gap  
and build resilience.

Discover how we’re

Partnering  
for progress

Read more on
www.swissre.com
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Cathay Life has been striving to mitigate environmental 
impact through low carbon insurance services and 
responsible investment and in 2022 stepped up its climate 
commitment and goal. 

The company became the first life insurer in Taiwan to 
commit to 100% renewable electricity by 2030 and net zero 
emissions by 2050. Through the organisational structure 
of climate governance, the company monitors climate risks 
and opportunities and promotes relevant climate actions.

In January 2022, Cathay Life committed to set science-
based targets and began implementing a dual-path strategy 
of zero carbon operation transformation. The company has 
been promoting paperless operations for a decade and 
is the first in the insurance industry to receive the carbon 
reduction label. The company’s 2021 GHG inventory showed 
a 9% carbon emission drop, compared to 2020. 

Sponsor

Cathay Life Insurance Co., Ltd. 

It is the first insurance company in Taiwan to establish 
ESG risk review procedures, establishing an exclusion list 
of controversial industries and a watch list of investments 
targets with potential ESG risks and adjusted investment 
strategies to actively support the international pledge to 
phase out coal power.  

Continuing with its focus on solar power, the company has 
invested in around 250 solar power plants and plans to 
establish a comprehensive renewable energy to accelerate 
Taiwan’s energy transition.

Cathay Life leverages the power of the financial sector to 
act as a game changer in Taiwan’s transition to net zero 
and hopes to continue to collaborate with the industry, 
government and academia, as well as all stakeholders in 
achieving sustainability in the future.

Sustainability Award 

The Swiss Re Group is one of the world’s leading providers of reinsurance, insurance and other forms of insurance-based risk transfer, 
working to make the world more resilient. It anticipates and manages risk – from natural catastrophes to climate change, from ageing 
populations to cyber crime. The aim of the Swiss Re Group is to enable society to thrive and progress, creating new opportunities and 
solutions for its clients. Headquartered in Zurich, Switzerland, where it was founded in 1863, the Swiss Re Group operates through a 
network of around 80 offices globally.

Swiss Re Asia 

Swiss Re Asia Pte Ltd, is a wholly-owned Swiss Re Group subsidiary. It is strongly capitalised in line with regulatory requirements and 
shares the same financial strength rating as major Swiss Re Group’s operating entities. Swiss Re Asia will continue to serve its clients and 
partners across the region through a network of offices, mirroring Swiss Re’s existing footprint in Australia, China, Hong Kong, India, Japan, 
Korea, Malaysia and Singapore. 

www.swissre.com

We are one of the world’s  
leading providers of  
re/insurance, driven by  
our vision to make  
the world more resilient.

With over 150 years of experience, broad global reach,  
deep financial strength, unparalleled knowledge, innovative 
solutions and extensive partnerships we are striving to  
elevate standards for all – enabling business and society  
in Asia to better understand risks, close the protection gap  
and build resilience.

Discover how we’re

Partnering  
for progress

Read more on
www.swissre.com
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Solutions for a 
sustainable future
As the insurance industry faces new challenges, we innovate to 
create solutions for a sustainable future. We stay one step ahead to 
help move you forward – delivering insights that guide clients and 
partners to a future that is more confident, inclusive and impactful. 
A future we invest in, and that you can trust in.

© piyaset/stock.adobe.com
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bolttech’s insurance exchange is the largest technology-
enabled insurance exchange in the world.

The InsurTech’s proprietary technology and capabilities 
behind its insurance exchange power an end-to-end 
insurance purchasing experience, from quote comparisons 
and underwriting approval to policy issuance, cross-sell and 
renewals, seamlessly integrating into its partner’s systems 
and customer journeys.

bolttech’s insurance exchange bypasses the need for 
expensive marketing campaigns, using a suite of innovative 
tech solutions that mitigate some of the classic challenges 
around renewal, upsell, and cross-sell. Any business from 
any sector can distribute insurance with the exchange and 
also leverage its complementary capabilities. Together with 
partners, it can innovate products, provide online to offline 
insurance services, and move beyond single-product offers 
to a better range of choice to meet their specific customers’ 
needs.

Sponsor

bolttech  

bolttech’s insurance partners in Asia include Home Credit 
in the Philippines, FWD Insurance in Hong Kong and 
Bangkok Insurance in Thailand. Its distribution partners in 
Asia include telcos such as 3HK and CSL Mobile in Hong 
Kong, electronics giants such as Samsung and LG U+, 
e-commerce leaders Lazada and Shopee and e-wallets like 
Rabbit LINE Pay, PayMaya, and JKOPay. 

In 2021, bolttech partnered with telco dtac in Thailand 
to launch the dSurance platform in under two months. 
dSurance offers dtac’s 19.6m customers a range of 
personalised insurance products from eight insurers, 
making dtac a comprehensive one-stop shop for mobile 
and insurance needs. With dSurance, dtac saw an almost 
900% increase in GWP in three months from $15,000 to 
$151,000 and also saw an overall platform conversion rate of 
4.9% within two months. 

InsurTech of the Year 

Munich Re is one of the world’s leading providers of reinsurance, primary insurance and insurance-related risk solutions. The group 
consists of the reinsurance and ERGO business segments, as well as the asset management company MEAG. Munich Re is globally active 
and operates in all lines of the insurance business. Since it was founded in 1880, Munich Re has been known for its unrivalled risk-related 
expertise and its sound financial position. It offers customers financial protection when faced with exceptional levels of damage – from the 
1906 San Francisco earthquake through hurricane Ida in 2021. Munich Re possesses outstanding innovative strength, which enables it also 
to provide coverage for extraordinary risks such as rocket launches, renewable energies or cyber risks. 

The company is playing a role in driving forward the digital transformation of the insurance industry, and in doing so has further expanded 
its ability to assess risks and the range of services that it offers. Its tailor-made solutions and close proximity to its customers make Munich 
Re one of the world’s most sought-after risk partners for businesses, institutions and private individuals.

www.munichre.com

http://www.munichre.com
http://www.munichre.com
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Why ManageMy?
With over 50 years of combined experience in the insurance industry, we understand the 
delicate balance that drives value for both insurers and customers, and how technology 
can be a differentiator in realising this value. Our solutions are:

www.managemy.com

Scalable
Choose a specific digital use 
case, or create an end-to-end 
platform. You’re firmly in the 
driver’s seat.

Modular
Integrate once with us, and 
then pick and choose the 
features and solutions to 
make your customers smile.

Cost-effective
Our shared risk model 
means that there are no 
upfront costs, and we only 
get paid when you see value.

Human
Leave faceless processes to  
your competition. We specialize 
in digital experiences that add 
the personal touch.

Your Customer 
Engagement 
Platform is Closer 
Than You Think
Build digital experiences that make insurance 
all the more human
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ICEYE owns and operates the world’s largest synthetic 
aperture radar satellite constellation and is a leading global 
provider of persistent monitoring data. 

With the insurance sector continually seeking more and 
better hazard data for complex, high-gradient perils such 
as flood, ICEYE bridges this data gap by combining satellite 
imagery with auxiliary data sources, including elevation 
models, river gauges and sensors, with meteorology/
insurance specialists using AI to generate consistent flood 
observation data in near real-time globally. The company 
delivers not only accurate flood extent footprints, but 
granular flood-depth measurements at the building level. 

ICEYE established a team of insurance specialists, data 
analysts, hydrologists and meteorologists to develop 
a hazard-data insurance solution, partnering with 
leading practitioners, including Tokio Marine to align its 
capabilities with the sector’s specific flood data needs. 

ICEYE’s Flood Insights product is the world’s first 

Sponsor

ICEYE

consistent, near-real-time source for flood hazard data, 
including accurate, high-resolution extent and depth 
measurements and is the company’s first solution 
developed exclusively for the insurance market.

Asia is a primary territory for the growth of ICEYE’s Flood 
Insights product, and it has already analysed multiple 
major flood events across the region in the last 12 months, 
including flooding from storm Dianmu in Thailand, flooding 
on the Samar Islands in the Philippines, flooding in 
Maharashtra, India, and flooding in southwestern Japan.

Beyond the Asia market, ICEYE has also established 
data partnerships across broking, insurance, reinsurance, 
capital management, and parametric solutions, including 
Swiss Re, Descartes Underwriting, Fermat Capital 
Management, EigenRisk, McKenzie Intelligence Services 
and Neptune Flood. 

ICEYE also participated in the latest Lloyd’s Lab innovation 
accelerator programme. 

Technology Initiative of the Year

ManageMy is a mobile first, modular product suite of software solutions, configured and customised to optimise your customer journeys We 
improve business performance and enrich customer experience through:
•	 Digital experiences that make buying, selling and servicing insurance easier
•	 Enabling customers and the insurer to share and retrieve information in a single place
•	 Unifying all customer experience content into a single repository
•	 Integrating differentiating own and third party features and benefits

Data captured with each interaction provides insight into how people think, what they want and how they react, transforming you from 
provider to partner and laying the foundation for you to expand your ecosystem around high value customer needs.

ManageMy offers our insurance partners around the world a customized digital experience platform that works independent of proprietary 
IT systems. Our software helps you create sustainable customer engagement and document communications from prospect to new 
business policy issue, and throughout the customer lifecycle.

Our secure, flexible architecture that installs easily and complements existing traditional insurance processing, fulfilment, service, and claims 
systems.

www.managemy.com

https://managemy.com/
https://managemy.com/
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FWD Insurance created FWD Care, a beyond-financial 
benefit to aid customers in their recovery through a major 
illness or the death of a loved one, provided at no cost to 
eligible customers. 

FWD Care, through personal and human touch, eases 
the customers during the most challenging times of their 
lives and has achieved over 90% satisfaction rating from 
customers who have used it. 

Through FWD Care, the insurer went beyond its traditional 
offerings in supporting its customers after a critical 
event that could effectively aid their recovery and is a 
complimentary offering that is provided at no cost to the 
insurers customers.

FWD Care started by equipping customers with a 
dedicated nurse as their companion and guide to navigate 
through critical life events. These nurses contact the 
customer as soon as a critical event claim is approved and 

FWD Insurance 
(FWD Care)

stays virtually connected with them on a daily basis for 
up to six months. It is this personal and human touch that 
stands out in a world that’s more focused on automation.

The insurer has invested in hiring seasoned and highly 
skilled nurses as consultants in order to deliver high quality 
services while managing costs and engaging a partner 
experienced in providing non-traditional services.  It has 
built everything from the ground up, frequently testing and 
validating its plans with customers to ensure relevance 
and appeal.  

FWD Care has been launched in Hong Kong, Thailand, 
Singapore, Malaysia, Japan and the company plans to 
launch it in the rest of its markets in 2022. 

This initiative has been crucial in defining a unique space 
for FWD to own – care. A largely unsupported space in 
insurance, which the company knew had the potential 
to bring to life its vision of changing the way people feel 
about insurance. 

Innovation of the Year 
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The 10Life digital platform was created to educate the 
public on life insurance products and is relied by more 
than 500,000 policyholders and prospective policyholders 
in Hong Kong every month to research and buy insurance 
products. 

The 10Life product decoder has been relied on by over 
2m users a year and over 1,000 insurance intermediaries 
from insurance agencies and brokers are registered on 
the platform to build their online profiles and connect with 
potential policyholders. 

The digital platform has also become a service provider of 
choice, as it helps insurance companies to obtain the latest 
market trends, design better products, provide product 
training to their agents and market and sell more policies. 
The platform is unique in that insurers with all types 

10Life Hong Kong Limited

of distribution channels, including online, tied agency, 
brokerage and banks, can leverage it to drive awareness 
and to reduce acquisition costs. 

10Life helped consumers to find the right solutions online 
during the COVID-19 pandemic, while providing insurance 
companies and intermediaries a channel to reach 
customers. The platform has helped its customers reduce 
misunderstandings on insurance products, find the right 
coverage and reduce their protection gap. Moreover, the 
competition it has created among insurance companies 
has reduced the costs of insurance in the market. 

The InsurTech platform has partnered with over 30 
insurers in the market and will continue to develop new 
solutions to reduce the protection gap and improve the 
reputation of the insurance industry. 

Service Provider of the Year 
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Ms Annacel Natividad is the CFO of Pilmico Foods 
Corporation and is highly passionate about risk 
management and its implementation. 

In 2021, she was appointed the CRO of the food group in 
addition to her role as CFO, a decision that was taken to 
overhaul the company’s existing systems and implement a 
full enterprise-wide risk management programme. 

Ms Natividad came up with a roadmap for the 
implementation of the risk management programme that is 
consistent across the regional offices and facilities. On her 
recommendation, the board created a risk management 
committee and finalised the risk charter for the company. 
She has also been instrumental in the establishment of 
a risk culture that is consistent across the group and is 
mindful of the different culture in the countries where they 
operate. 

She set up the risk management standards and 
framework, making sure that it is aligned with the 
Aboitiz risk framework and customised it based on the 
requirements of the food and agribusiness.

Ms Annacel Natividad
Pilmico Foods Corporation – An Aboitiz Company

Ms Natividad set up the programme governance for risk 
engineering, where relevant internal stakeholders and 
subject matter experts meet on a regular basis to discuss 
the status and align action plans to address common 
risk engineering findings. In 2022, the group developed, 
discussed and cascaded new policies that would serve 
as the guiding principles at the mill-level in the areas of 
managing dust explosion exposures, fire protection and 
suppression systems, pallet management and use of non-
combustible construction materials

In January 2022, Ms Natividad was tapped to implement 
ESG across the food group, where she aligned 
sustainability with the vision of an integrated regional food 
and agribusiness company. Under her leadership, an ESG 
technical working group was formed with representation 
from the different departments and business units to 
develop the ESG roadmap for the food group. 

She is a mentor for risk professionals in the Aboitiz Group 
and is a board director of PARIMA, participating in various 
activities to promote the risk profession and discipline.

Corporate Risk Manager of the Year 

supporting organisation 
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The future of the insurance industry in Asia is in safe 
hands, as was revealed by our winner this year.

Mr Hassan Kassim was appointed managing director of 
Amana Takaful Insurance in May 2020 at a relatively young 
age of 32 and is also a director of Amana Takaful Life. 

He stabilised the company from a financial and reputational 
crisis in 2020 and put it on a growth trajectory. The company 
had an average GWP growth of 33% in 2021, during which it 
also ramped up its market share by 29%. In the first quarter 
of 2022, the company had a GWP growth of 42% and 
managed to settle 86% of all claims within 48 hours.

Mr Kassim has taken a number of initiatives to optimise 
the company’s resource utilisation and corporate 
positioning and has a hands-on approach to the 
organisation’s operations. He was instrumental in bringing 
in new blood into the distribution team which acted as a 
catalyst and significantly contributed to a visible cultural 

Mr Hassan Kassim
Amana Takaful Insurance PLC

shift within the organisation and its product and service 
offerings. 

He was actively involved with the new-product 
development team, resulting in the launch of total drive 
prestige in 2021, a unique motor-insurance solution that 
ensures 100% claim settlement. This product was the first 
of its kind in the Sri Lankan industry. 

Since early-2022, Mr Kassim has been at the forefront of 
the company’s digital project, heading the cross-functional 
committee that includes several heads of departments. 
The first step of this initiative is to launch a comprehensive 
mobile-app that would enable faster claim settlements. 

Mr Kassim envisions a company that is closely connected 
to the hearts of the people – customers, employees 
and the general public, as he believes that the building-
blocks of insurance are moulded through strong mutual 
relationships.

Young Leader of the Year 
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The judges were unanimous in their choice for ‘woman 
leader of the year’ for her leadership and inspirational 
qualities. 

Ms Loh Guat Lan currently leads Hong Leong Assurance 
(HLA) as its group managing director and CEO.

Ms Loh has over 30 years of experience in the life 
insurance industry, having spent 15 years of her career 
with HLA where she became its first woman COO and 
subsequently the company’s first woman CEO.

Under her stewardship, HLA has grown to be among the 
top five life insurers in Malaysia, having concluded the 
financial year 2020-2021 with RM3.1bn ($682m) in total 
gross premium and new business grew by over 30% 
compared to the previous year.

Ms Loh Guat Lan
Hong Leong Assurance Berhad

Ms Loh constantly emphasises on developing products 
and services that are strategically crafted to offer financial 
solutions that are unique to every individual’s needs. Over 
the last one year, she has focused on creating synergies 
between embracing digitalisation and the power of 
the human touch and has moved HLA to incorporate 
technology meaningfully into its business to improve the 
customer experience and agent engagement.

She also oversees HL Assurance Singapore, Hong Leong 
Insurance Hong Kong and Hong Leong Takaful. She was 
elected president of the Life Insurance Association of 
Malaysia for the third consecutive term in 2022-2023.

Ms Loh is also an internationally acclaimed speaker and 
shares her insights and thoughts at major life conferences 
worldwide.

Woman Leader of the Year 
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Mr Mark Saunders is known as a visionary leader who 
has contributed to the growth and development of the 
insurance industry across Asia. 

He has spent 35 years in leadership positions in the 
insurance industry and most recently eight years as a 
group executive committee member of AIA, prior to which 
he spent 17 years as principal and managing director at 
TillinghastTowersWatson with responsibility for the Asia-
Pacific insurance sector and the Hong Kong office. For 
10 years prior to joining TowersWatson he was with UK 
insurer, Clerical Medical, working in Asia from 1989 and 
becoming its Hong Kong CEO. 

At the AIA Group, he was responsible for the group’s 
corporate solutions, group life and health and healthcare 
businesses across all 18 markets and simultaneously held 
the position of group CMO securing major group corporate 
sponsorships and transforming the brand. 

Mr Mark Saunders

He is an inspirational, energetic, engaging leader and 
passionate promoter and ardent advocate of the good of 
insurance and driving evolution of the industry to pro-
actively manage morbidity and mortality risk to create 
shared value for the benefit of, and positive impact on, 
people, organisations, and societies and economies of 
Asia. He is a strong proponent of the fact that insurance 
done in the right way with the right people is a force for 
good.

Over the years he has been an active presenter sharing 
thoughts and insights at industry forums, events and 
committees and is also a facilitator of the professionalism 
courses for both the IFoA and the SOA. 

Mr Saunders, post his retirement, continues actively 
to lead sessions at schools, universities, and industry 
forums, most recently presenting on professionalism at the 
International Actuarial Colloquium and to students about 
the good of insurance. 

Lifetime Achievement Award

Sponsor

HSBC Life (International) Limited (“HSBC Life”) is an indirect wholly-owned subsidiary of The Hongkong and Shanghai Banking 
Corporation Limited. HSBC Life is authorised and regulated by the Insurance Authority of the Hong Kong SAR to carry on long-term 
insurance business in the Hong Kong SAR. As one of the leading life insurers in Hong Kong, HSBC Life offers a wide range of life insurance 
products, including annuities, to retail and commercial customers in Hong Kong through HSBC banking channels and third party brokers. 
HSBC Life provides tailored solutions to meet the protection, education, retirement, managing growth and legacy planning needs of its 
customers.

www.hsbc.com.hk

http://www.hsbc.com.hk
http://www.hsbc.com.hk
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Life Insurance Company of the Year AIA Singapore
Great Eastern Life Assurance
Muang Thai Life Assurance Public Company Limited

General Insurance Company of the Year Bajaj Allianz General Insurance Co. Ltd.
Go Digit General Insurance
MSIG Insurance (Malaysia) Bhd

Health Insurance Company of the Year AIA Singapore
Nan Shan Life Insurance Co., Ltd.
Taiwan Life Insurance Co., Ltd.

Digital Insurer of the Year AIA
Cathay Life Insurance Co., Ltd.
Go Digit General Insurance

Educational Service Provider of the Year Insurance Institute of India
Singapore College of Insurance
The Australian and New Zealand Institute of Insurance 
and Finance

Life Reinsurer of the Year RGA
SCOR
Swiss Re

General Reinsurer of the Year Munich Re
Peak Re
Swiss Re

Broker of the Year Howden Broking Group
Marsh Asia
Prudent Insurance Brokers Pvt Ltd

Sustainability Award Cathay Life Insurance Co., Ltd.
HSBC Life (International) Limited
Marsh Asia

The finalists



InsurTech of the Year bolttech
Descartes Underwriting
Surer

Technology Initiative of the Year bolttech
ICEYE
Taiwan Life Insurance Co., Ltd.

Innovation of the Year Allianz Partners Asia Pacific Region 
(Roadside Assistance-Innovation in EV Offering)

FWD Insurance 
(FWD Care)

OneDegree Hong Kong Limited 
(OneInfinity – Digital Asset Insurance)

Service Provider of the Year 10Life Hong Kong Limited
Allianz Partners APAC Region
Cheche Technology

Corporate Risk Manager of the Year Ms Annacel A. Natividad
Pilmico Foods Corporation – An Aboitiz Company

Mr Kelvin Wu
International SOS Pte Ltd

Mr Yoshihiro Aida
INPEX Corporation

Young Leader of the Year Ms Chantal Bond
SCOR

Mr Hassan Kassim
Amana Takaful Insurance PLC

Mr Struan Todd
Pandamatics UW

Woman Leader of the Year Ms Loh Guat Lan
Hong Leong Assurance Berhad

Ms Rista Qatrini Manurung
PT AIA Financial

Ms Vishakha RM
IndiaFirst Life Insurance Company Ltd

The finalists



Roll of Honour 2022
Life Insurance Company of the Year 

Muang Thai Life Assurance Public Company Limited

General Insurance Company of the Year 
Bajaj Allianz General Insurance Co. Ltd.

Health Insurance Company of the Year 
Nan Shan Life Insurance Co., Ltd.

Digital Insurer of the Year 
Cathay Life Insurance Co, Ltd.

Educational Service Provider of the Year 
Singapore College of Insurance

Life Reinsurer of the Year 
Swiss Re

General Reinsurer of the Year 
Munich Re

Broker of the Year 
(Joint winners)

Marsh Asia 
Prudent Insurance Brokers Pvt Ltd

Sustainability Award 
Cathay Life Insurance Co., Ltd. 

InsurTech of the Year 
bolttech  

Technology Initiative of the Year 
ICEYE

Innovation of the Year 
FWD Insurance 

(FWD Care)

Service Provider of the Year 
10Life Hong Kong Limited

Corporate Risk Manager of the Year 
Ms Annacel Natividad

Pilmico Foods Corporation – An Aboitiz Company

Young Leader of the Year 
Mr Hassan Kassim

Amana Takaful Insurance PLC

Woman Leader of the Year 
Ms Loh Guat Lan

Hong Leong Assurance Berhad

Lifetime Achievement Award 
Mr Mark Saunders


