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MR ALAN WONG

Insurance Commissioner
Hong Kong

MR PHUA KIA TING
Presicdent
Singapore Reinsurers” Association

MR MUNIR SJAMSOEDDIN
President
Indonesian Insurance Council

MR CHEW LOY KIAT
President
East Asian Insurance Congress

MRS LIM SHU CHIAU

Insurance Cammissioner
Singapore

Honorary Chairperson
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Chairman
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of Thailand

s s

} 4 2. f 4 .;

MS WEE CHOO NEO
Chairman
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MR MEGUMI UGAI
General Manager, Reinsurance Deparlment
Ihe Yasuda Fire & Marine Insurance Company




How The Winners Were Selected

Wm more than 75 high-guality
nominations received, select-

ing the winners of the inaugural Asia

Insurance Industry Awards proved maore
difficult than anticipated when the judges
met in Singapore on 12 August.

Most of the nominees would in fact
have won hands down had the awards
been restricted to the countries where
they were based in. But choose a winner
they must, and so, after many hours of
discussion and debate, the panel of
judges finally selected the most worthy
among the many very worthy

candidates.

Before judging began, Asia Insurance
Review and The Review - Worldwide
Reinsurance, the organisers of the event,

decided to split the highly competitive In-
surer Of The Year category into Life and
General so as to better recognise excel-

lence in the industry.

In addition to the usual criteria like fi-
nancial performance, product innovation,
customer service and ability to adapt to
change, the judges, in order to select the
winners, also looked at the candidates’
ability to excel in areas other than their
core competencies in the case of com-
panies, and contributions to the wider
community for the individual categories.
In most cases, it was this “extra” that

made the difference.
Judging was done using a points scor-

ing system so decisions in each category

were not necessarily unanimous. KPMG

Peat Marwick in Singapore was the neu-
tral third party which tallied and audited

the scores.

The judges, themselves leaders of the in-
dustry and/or regulators, also gave their
feedback and suggestions for next year's
awards. While exact details have not
been worked out, there will be new cat-
egories next year as well as additional
criteria in existing categories such as de-
gree of localisation and commitment to
the region as measured by the resources
pumped into Asia in the case of subsidi-
aries and branches of multinational

insurers.

But enough about next year. The
choices for this year have been made. Let

us salute this year's winners.@

wlth these awards, it can be said that T he idea behind the launch this year of the Asia
the Asian insurance industry has truly Insurance Industry Awards was simply to pro-

come of age. The whole process to salute excel-
lence in the Asian insurance market will itself feed

a more fervent search for greater professionalism

and higher standards.

| would like to take this opportunity

be.

Sivam Subrarmaniam
Editor-in-Chief
Asia Insurance Review

to thank the judges and others in the in-
surance industry for their valued feedback
which Asia Insurance Review and The Re-
view will use to further improve next
year's event. As always, the bestis yet to

vide the insurance and reinsurance industry with a fo-
rum to recognise a commitment to excellence by

companies and individuals operating in the Asia region.

The response to this idea has been excellent, and

worthy group of winners - hoth from Asia
and further afield - who have set standards
of professionalism for insurance in Asia.
Next year - as the awards gain momen-
tum - both The Review and Asia Insurance

the judging process has produced a very

Review hope to see even more nominations

and more competition for these awards.

Bill Rigby
Editor
The Review




Awards & Criteria

LIFE INSURANCE COMPANY OF THE YEAR REINSURANCE BROKER OF THE YEAR
For enhancing the range of products and quality For new business generated, or for adding the
of service available to customers in Asia. most value to the reinsurance process.
GENERAL INSURANCE COMPANY REINSURANCE COMPANY OF THE YEAR
OF THE YEAR

For enhancing the stability and security of the

For enhancing the range of products and quality Asian industry, or a significant sector of it.

of service available to customers in Asia.

EDUCATIONAL SERVICE PROVIDER PERSONALITY OF THE YEAR

OF THE YEAR To the person who has made the most

For outstanding and continuous training service outstanding individual contribution to the Asian
to the insurance industry or reinsurance industry. insurance or reinsurance industry.

INNOVATION OF THE YEAR
For the operation which generated the most

innovative approach to a significant business area.

SERVICE PROVIDER OF THE YEAR
For providing value-added service to the
insurance industry.

Life Insurance Cam;ﬁ;m s Yaar
RISIK MANAGER OF THE YEAR M4 TIONAL MUTU.
For all-round professional excellence in
achieving an effective risk management

programme.

BROKER OF THE YEAR

For new business generated or for adding
value to the company or the market by an
individual, team, department or company.




LIFE INSURANCE COMPANY OF THE YEAR

sponsored by Eagle Star Re

National Mutual Asia (HK)

Hong Kong-based National Mutual Asia emerged top in this fiercely contested

category because of its ability to maintain its high standards and grow despite the

loss of its chief executive and top agents to a new competitor about two-and-a-

half years ago. This, the judges felt, was the deciding factor in selecting the win-

ner from a field that comprised the leading players in the various Asian countries.

N ational Mutual Asia is Hong
Kong's only major listed insur-
ance company. Since coming to Hong Kong
in 1986, National Mutual has grown to be-
comle the territory’s second largest life
insurer. In 1987, National Mutual purchased
the 24-storey National Mutual Centre in
Wanchai, underlining its commitment to
Hong Kong. Operations were extended to
Macau in 1990 and, in 1992, National Mu-
tual Asia became listed on the Hong Kong
Stock Exchange. National Mutual currently
protects over 1 million people in Hong Kong
and Macau.

Represented by a total of around 3,500
full-time and exclusive agents and adminis-
trative staff, National Mutual offers a
comprehensive range of products and serv-
ices including individual life, health and
disability insurance, all types of general in-
surance, group insurance, retirement funds
and investment services.

National Mutual's products are devel-
oped only after extensive market research.
In 1991, National Mutual became the first
company to offer inflation-proof life prod-
ucts in Hong Kong and has been a pioneer
in the field of dread disease, currently cov-
ering a total of thirty critical illnesses and
diseases.

National Mutual invests extensively in
agent and stafftraining and in January 1997
opened its new HK$88 million training cen-
tre in Wanchai. National Mutual agents have
the highest productivity per agent in the
market and the underwriter is one of the
world’s 25 leading companies in terms of
Million Dollar Round Table qualifiers. Levels

of customer satisfaction (as measured by
persistency) are at record highs, reflecting
the quality of training and continuing im-
proved standard of customer service.

With only 40% of the Hong Kong adult
population holding a life insurance policy,
future growth potential is outstanding for
National Mutual Asia. In addition, National
Mutual Asia is very well placed to become a
major player in the territory's proposed Man-

. datory Provident Fund. It expects to receive

15% - 25% of a market estimated by the
Government to be worth HKS30 billion per
annum.

National Mutual Asia has demonstrated
a commitment to the developing insurance
market in mainland China and has provided
training to a number of personnel from the
People’s Bank of China and People’s Insur-
ance Company of China, both in Hong
Kong and Australia. The Group currently has
five representative officers in China and a
notification of business licence has been
given to its ultimate parent, AXA-UAP

As a member of the AXA-UAP group,
National Mutual Asia is part of the second
largest insurance group and second largest
fund manager in the world. 69% of National
Mutual Asia is owned by National Mutual
Holdings and its subsidianes. National Mu-
tual Holdings was listed on the Australian
and New Zealand Stock Exchanges in 1996.

In addition to its business achievements,
National Mutual Asia has further demon-
strated its commitment to the people of HK
by support for the less fortunate through
extensive community outreach pro-

grammes.@®

ABOUT THE SPONSOR

4
EAGLE STAR
RE

Eagle Star Re is a major interational
reinsurer writing a balanced portfo-
lio of international insurance and
reinsurance. It is an dctive market
leader in the world’s non-marine
and marne markets and provides
support for local insurers in more
than 100 terrtories. Eagle Star Re
was formed in 1993 from the long-
established marine insurance and
non-marine reinsurance operations
of Eagle Star Holdings, the UK's
fourth largest composite insurer and
a subsidiary of BAT industries.
Eagle Star Re has underwriting
operations in London, Rotterdam,
Amsterdam and Tokyo. It has re-
cently been granted approval to
open 4 regional office in Singapore.
The Asia regional office will be es-
tablished as a branch office in order
that the company's full underwrit-
Ing capacity can be made available
to dients. The office is due to open
later this year and will underwrite
all classes of non-life reinsurance
business. Eagle Star Re is sponsor-
ing the award for the Insurance
Company of the Year in order to
highlight its commitment to the Asia
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Bangkok Insurance

(Thailand)

Bangkok Insurance won over the judges on account of its many community

service projects which have raised the overall image of the insurance industry in

Thailand. Bangkok Insurance’s reputation for strong performance in the slow-

ing Thai economy and its reputation for excellent customer service were also

differentiating factors.

hailands premier general insurer,
TBangkok Insurance, received in
March this year the 1SO9002 certificate,
demonstrating that the company has
in place work processes that are run
systematically and
controlled by guality In: . '1'996;
work instruction. slowdown
Incorporated in

1947, Bangkok In-

surance employs

net profit to Bht818 million

more than 1,200
persons and Is In-
volved in almost
every line of general
insurance from personal lines products
to motor to marine cargo and hull to
engineering and construction.

In 1996, despite the slowdown in
the Thai economy, Bangkok Insurance
achieved a 6.9% increase in net profit

to Bht818 million and & 17% growth

economy, Bangkok Insurance

and a 17% growth in written

in written premium to Bht4.9% billion.

The company lists honesty and fair-
ness as its core values. Itaims to be an
employer of choice by providing its
staff with continuous training, con-

ducting fair work

despite the  €valuations and em-

the Thai Phasising Information
Technology to give it-

self the edge In

achieved a 6.9% increase in

service and product

quality.
Bangkok Insurance

premium to Bht4.9% billion. is also active in

promoting the image
of insurance to the public. It has
launched several secially responsible
activities, including teaming up with a
leading hospital to provide free medical
services twice a year to the poor
people in remote villages some 650 km

from Bangkok. &
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sponsored by Eagle Star Re

ABOUT THE SPONSOR

4
EAGLE STAR
RE

Eagle Star Re is a major international
reinsurer writing a balanced portfo-
lio of international insurance and
reinsurance. It is an active market
leader in the world's non-marine
and marine markets and provides
support for local insurers in more
than 100 territaries. Eagle Star Re
was formed in 1993 from the long-
established marine insurance and
non-marine reinsurance operations
of Eagle Star Holdings, the UKS
fourth largest compaosite insurer and
a subsidiary of BAT industries.

Eagle Star Re has undenwriting
operations in London, Rotterdam,
Amsterdam and Tokyo. It has re-
cently been granted approval to
open aregional office in Singapare.
The Asia regional office will be es-
@ablished as a branch office in arder
that the companys full undenwrit
INg capacity can be made available
to clients. The affice is due [o open
later this year and will underwrite
all classes of nortife reinsurance
business. Eagle Star Re is sponsor
ing the award for the Insurance
Company of the Year in order to
highlight its commitment to the Asia
region.
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Risk is our business.

From Asia to Zurich, and back.

These days, dozens of new employees from Asia are crossing the
threshold ac Swiss Re in Zurich.

They're with us to learn what we do that separates us
from our competitors, and why we've become one of the world
leaders in our field. They then pack their share of our experi-
ence, know-how and resources and head back home.

And when they return, they set abour turning our “Asia 2000”

strategy into reality, thinking global, acting lecal, While everyone
is talking about the Asian boom and the tiger economies, we've
long been out there in the field earning our stripes.

We used to have just four offices in the region. Today, it’s ten
and counting {inclading our newest office in Shanghai). Soon,
there will be fourteen - as far as we know, no other reinsurer has
that kind of presence.

Our goal is clear: double Asid’s share of our business over the
next few years.

Ifyou're interested in Swiss Re, we'd be pleased to send you
more details; fax + 41 1285 40 98, Or visit our Website at
WWW,SWISSTe.Ccom

Swiss Re

A s




EDUCATIONAL SERVICE PROVIDER OF THE YEAR

Singapore College
of Insurance

Its extensive use of information technology and its track record in training

not just Singapore-based insurance professionals but also executives from

the region tipped the scales in favour of the Singapore College of Insurance

in this competitive category.

he Singapore College of Insurance
Tscored afirstin launching compu-
ter screen examinations for life agents
some 15 months ago, allowing the can-
didates to sit for these examinations on a
daily basis to suit their convenience. Since
its launch, more than 5,000 agents have
availed themselves of this conversion
which leverages information technology
to enhance productivity and efficiency
while giving insurance companies the
support in speeding up their recruitment
process.

The SCl was setup in November 1994
to succeed the Singapore Insurance Train-
ing Centre, with the mission to provide
the highest quality education and train-
ing to insurance personnel necessary for
the development of Singapore as a pre-
mier insurance centre. This includes
training to meet the needs of the indus-
try, to build up an insurance resource
centre of excellence, ta advance research
in insurance and to provide a forum for

insurance practitioners to network and

exchange experiences through seminars,
workshops and conferences.

In 1996, it completed a strategic plan-
ning exercise to meet the challenges of
the new millennium and set critical mile-
stones which include forging alliances
with reputable training and tertiary insti-
tutions, strengthening its core capabilities
and infrastructure, leveraging the use of
computer technology in its training de-
livery and adopting higher quality
standards in its training. In catering to the
needs of the region, among other activi-
ties, the SCI runs advanced-level training
programmes in reinsurance and marine
insurance, courses designed through its
alliance with the Chartered Insurance In-
stitute. This is a residential programme on
general insurance which is an intensive
three-week full-ime programme to help
executives in the region upgrade their in-
surance knowledge and management
skills. In 1996, it conducted a total of 85
courses and handled some 30,000 can-

didates for the local and foreign exams.@

sponsaored by Swiss Re

Swiss Re

TT

Maintaining a leading position in the
global reinsurance industry by
providing the highest level of
professional service to our clients Is
not the only cbjective on Swiss Re's
agenda. One of our primary aims for
the Z1st century is to provide
assistance and continous training in
the developing of global re/
insurance markets. The Swiss Re
Asian  Trainee  Programme,
implemented in March 1995, is one
example of our dedication to this
objective. This training programme
brings bright, ground tatent fram all
over Asia to the various Swiss Re
Group companies for two years of
intensive education and on-the-job
training. After completing the
programime, the trainees are given
challenging and rewarding positions
in the Swiss Re local offices of their
respective native countries.
Dedication to education is vital to
the development and success of the
up-and-coming re/insurance
‘markets, and Swiss Re is pleased to
sponsor this award which
recognises one of the most
important aspects of the industry:
today.

[ e e S e I R e




CONGRATULATIONS To CITIBANK, RECIPIENT OF THE
INNOVATION OF THE YEAR AWARD 1997.

FROM A COMPANY THAT Is NO STRANGER TO INNOVATION.

Clients in Asia can look to American Re's offices in this region for innovative thinking,

technical expertise and market knowledge, all backed by American Re's superior

financial strength and security. % As sponsor of the Innovation of the Year

Award 1997, American Re salutes Citibank for its innovative approach to business.

% And we salute all others in our business who are inventing a better future.

21-01/04 The Gateway East, 152 Beach Road, Singapore 189721 (el (65) 293 7177 fax (65) 296 7702

B . AMERICAN RE
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SpeedCollect Lockbox (Citibank)
In this diverse category which saw nominations for innovations in IT, new services

and organisational structures among others, Citibank’s SpeedCollect Lockbox came
out in front because the service was seen to have benefited the largest number of

insurance companies and their clients.

The Market Situation an electronic data file via the use of

The efficent collection of insurance premiums sophisticated high-speed Scan Line

is a critical part of strategic cost management Imaging and Optical Character Recognition AT ATTErCAnN FE. e are salltion
and customer service for insurance industry. technology.

Mast insurance companies today rely onin-  © Insurers are availed of the benefits of end- driven. This means bringing
house manual processing (although sorme to-end premium process management by together unparalleled risk expertise
companies do collect through GIRO or Direct automnatically updating policy payment

Debits) of premium collections. This leads to records via uploading of the electronic data from around our organisation to
delays in depositing payments, errors in file provided by Citibank. develop comprehensive and inno-
applying the payments and high cost of  © The SpeedCollect Lockbox service Is ) ) )
processing. To overcome these issues, insurers available in Australia, Hong Kong, Malaysia, vative solutions foroLrdients. We
are increasingly looking for outsourcing Philppines, Singapore and Thailand. It wil continually make investments in
solution. be available in Taiwan and Indonesia by

new capabilities - from sophisti-

An Innovation Solution - the end of this year. ! ;
SpeedCollect Lockbox cated financial products to

SpeedCollect Lockbox is an integrated Benefits For Insurance Car_npames e bachee. v o L Tnc R i
electronic system of collecting and recording « heduced  wesk pIEMHAm. payment gng g

payment data from multiple agents and BRI help our clients manage more of

e Accelerated availability of funds;

outsource premium collection, processing  © keduced erfors in updating policy records

and reconciliation. thereby avoiding redundant late premium American Re's offices in Asia bring
payment notices;

e Increased customer satisfaction;

* Two easy and convenient payment  , ppnanced corporate image through proach, technical expertise and
methods are available. The first one is via technological applications.

normal mail to a dedicated Citibank Post
Office Box. The second one is Electronic

locations. It enables insurance compani 3 : ;
o L their risk and achieve their goals.

Features And Processes to clients in Asia this innovative ap-

market knowledge, all backed by
Case Study - AlA

Citibank structured an innovative accounts
receivable process - The SpeedCollect strength and security.
Lockbox for AlA in 1996. It was initially
introduced in Singapore in August 1996 and

American Re's superior financial

Drop Boxes which can be installed
anywhere at the choice of the insurer to
allow policyholders to deposit their As sponsor of the Innovation of

premium payments at non-working hours.

e Citibank organises pick-up of the payments Thailand in March 1997. Rl G TEsan - Areigais e 5
made through the Post Office Boxand the  Results proud to salute others in the insur-
Electionic. Diop:Baxes. * Over 200,000 payments received per ance and reinsurance industry who

e Advanced high speed Mail Management annum;

Systems are used to automate and e Considerable saving in processing payment are not only anticipating the future,
standardise the processing of the high costs: but are finding new ways to make
volume of premium receipts. e Time for processing and clearing funds :

e Check and payment data including policy reduced hy two days; it better
number, product and other details are = Almast zero errors in updating policy
captured automatically and accurately by records.@

EES———— . S .




InsuraNcE Review

Asia Insurance Review
congratulates all winners of

the Asia Insurance Industry Awards 1997

We know Asia

THE REVIEW WORLDWIDE REINSURANCE
1s delighted to congratulate

IBM Insurance Solutions Group

as winner of Service Provider Of The Year
1997

Congratulations also to all the other Winners!




SERVICE PROVIDER OF THE YEAR

sponsored by Asia Insurance Review & The Review

IBM Insurance Solutions Group

IBM Insurance Solutions Group’s ability to provide more than just computer-

related products and services to its insurance clients won over the judges who

were impressed by the quality of the survey reports and studies of the insurance

industry provided by IBM to its clients.

B Insurance Solutions Group offers
l information technology-related serv-
ices to insurance companies by draw-
ing from the skills and resources available
within International Business Machines
Corp.

According to IBM, changing cus-
tomer needs and consumer preferences,
increasing operational costs, global trade
agreements, competition from banks
and other financial services companies,
competition from new sources such as
retailers, new technologies, deregulation
and the increasing acceptance of the
Internet and electronic commerce, have
brought about a new set of challenges
to the insurance industry world-wide.
Understanding and overcoming these
challenges are key to the insurer’s busi-
ness objectives.

IBM focuses on providing customers
with solutions that take care of the en-
tire business process with an integrated,
enterprise-wide, information-oriented
approach. Its customers are served by
an end-to-end delivery capability com-
prising business and process consulting,
solutions offerings, installation, conver-
sion, maintenance, and outsourcing
Services.

Drawing on its experience in business

technology solutions, IBM combines glo-
bal knowledge with technological
innovation by leveraging the benefits of
data warehousing, data mining and net-
waork computing to offer solutions
covering the whole spectrum of the in-
surance business from back-end
operations to front-end customer serv-
icing and sales management.

IBM's comprehensive research and
industry business expertise has enabled
it to execute first-of-a-kind projects in
partnership with its customers and busi-
ness partners. Many of these involve the
conversion of new technology such as
collaborative computing and data min-
ing into business-oriented solutions.

IBM is committed to help insurance
companies achieve competitive
advantage and exceed business goals
with the right combination of
technological innovation and industry
expertise, It envisions that companies will
link business applications to a commaon
customer database and, along with
other service suppliers, provide their
clients with information and services in
an integrated manner. The next step
would then be a self-service or advisory-
type service backed by a network of

information suppliers.é

ABOUT THE NSORS

_IPI_S_l_!_BANQFEVIEW

Asia Insurance Review, the premier
regional professional insurance jour-
nal serving the information needs of
the industry in Asia, has assumed a
unigue position as the Voice of Asia’.
It is recognised globally as the publi-
cation appointed the official journal of
the East Asian Insurance Congress
and the Singapore International
Reinsurance Conference,

It is also a reputable conference
organiser for the Asian insurance in-
dustry and publlsherof‘ the Insurance

Réview

WORLDWIDE REINSURANCE

The Review is the leading monthly
magazine for the worldwide
reinsurance PUSINEss.

L.aunched in 1869, it has developed
alongside the re/insurance industry and
is now acknowledged as the best pro-
vider of business information, news
and analysis to this market.

As well as producing a high-quality
monthly magazine, The Review also
provides information on the intemet,
produces a newsletter at the Monte
Carlo Rendezvous, and publishes sup-
plements of interest to the industry.




American International Group, Inc.
World Leaders in Insurance & Financial Services

American International Group, Inc. (AIG) has been doing business in the Asia Pacific region
for over 75 years. The AIG worldwide network has grown to cover approximately 130
_ countries and jurisdictions. In the Asia Pacific region, the life and general insurance arms of
-~ AIG are represented by American International Assurance Company, Ltd. (ATA) and
'Amér’ican International Underwriters, Ltd. (AIU) respectively. With regional headquarters
in Hong Kong, AIA and AIU operations in Asia Pacific are located in China, Thailand,

Malaysia, Singapore, Indonesia, Brunei, the Philippines, Taiwan, Australia, New Zealand,

Japan and Korea.

_AIG has tote_ﬂé assets of US$148 billion and holds the highest ratings from principal rating

agencies.. -

American International :
Assurance Co., Ltd. (AIA):

o, At the forefront of the ever-

& =
5&% expanding market, AIA is
Ew EVERLASTING &

% o highly responsive to the

QIP changing needs of its clients.
AIA has a strong professioﬁal agency force,
marketing a full range of products including
individual life, pension, group life, group
medical, credit life and accident and health
insurance together with a range of financial
services. ' 7

AlA is Southerasrt Asia's lafgest life insurer.

AIA Building

1 Stubbs Road
Wanchai

Hong Kong

Tel: (852) 2832-1800
Fax: (852) 2572-4695

American International
Underwriters, Ltd. (AIU)

2y, ATU has been a leader in
@ providing 'professional

) products and services to Asia's
\n“j consumer, commercial and

industrial clients. The company's proven
experience and excellent customer service
are recognized by both local and
international companies seeking to expand
in the fast-growing economies of Southeast
Asia.

NSU,Q,q/V

\

Throughout the region, AIU has developed
a reputation of being a truly local global
company.

AIA Building

1 Stubbs Road
Wanchai

Hong Kong

Tel: (852) 2832-1800
Fax: (852) 2834-5676
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f‘ RISK MANAGER OF THE YEAR

sponsored by AlG

Mr T Ramanan, Hindustan Lever

Mr T Ramanan, Group Controller of Insurance and Risk Management at Hindustan

Lever, India’s largest multinational company, won the award for furthering the

practices of risk management in India. He founded the Indian Institute of Insur-

ance and Risk Management and has campaigned for the opening of the insurance

market in India since the 1980s.

H industan Lever Ltd is a large con-
glomerate producing a wide variety
of products from ice-cream and processed
foods through to soaps and cosmetics
worldwide. Mr T Ramanan, its Group Con-
troller of Insurance and Risk Management,
is renowned in risk management circles as a
local guru, having started from scratch and
leading the way in the use of risk manage-
ment technigues to help companies enjoy
adequate cover and save on premiums
through wise and viable self-insurance, and
retention through alternative risk financing
methods, bearing in mind thatin India, cap-
tives are not allowed.

MrRamanan is not anti-insurance but he
sees merits in self analysis of risks through
inspection and surveys and segregating
them into four groups - extra hazardous,
hazardous, less hazardous and non-hazard-
ous, and buying total cover for the first and
treating the other three with low to high self-
retention limits. His method has led to an
annual premium savings of some Rs60 mil-
lion in India.

He has been in the forefront of the move-
ment in India for the liberalisation of the
insurance sector since 1984. As a member
of the Consultative Body for Industry of the
General Insurance Corporation of India, he
has been instrumental in the nationalised
general insurance industry, agreeing to is-
sue the Industrial All Risks Policy and other
wider covers with large deductibles and also
for a liberal interpretation of the otherwise
rigid premium tariff.

- EE

In his wider regional role, Mr Ramanan
helped found the Indian Institute of Insur-
ance and Risk Management, and the
Federation of Asia, Pacific and African Risk
Management Organisations (FAPARMO) of
which he is the current Chairman. He is also
a Director of the International Federation of
Risk and Insurance Management Assoda-
tions (IFRIMA) and was its Vice President for
a two-year period. He is a regular speaker
at risk management conferences in the re-
gion, and internationally, if Asia is involved.
He is currently Chairman of the Expert Com-
mittee on Insurance of the Associated
Chambers of Commerce and Industry in In
dia as well as examiner of the University of
Bombay for exams on Insurance and Risk
Management studies. He is a visiting mem-
ber of the faculty for Insurance and Risk
Management studies at leading Manage
ment Institutes in India.

In recognition of his services to the cause
of Risk Management studies/mavement in
India and in the Southeast Asia region, he
was conferred an honorary membership by
the UK-based Association of Insurance and
Risk Managers or AIRMIC. Only four persons
have received this honorary membership.

Mr Rarmanan is also the contact Di-
rector of the Institute of Risk Management,
UK, being its First Fellow in India. He has,
up to now, sponsored 85 students to qualify
for these examinations and got for them
scholarships fromt leading underwriters/bro-
kers such as J&H Marsh & Mclennan, Am-Re
Managers, and Royal & Sun Alliance &

ABOUT THE SPONSOR

AlIG

Both American International Under-
writers  (AlU) and American
International Assurance (AlA] are
mermber companies of American In-
ternational Group, world leaders in
insurance and finandial services.

AlU s the general insurance arm
of the Group and a name well
Known to professional risk manag-
ers worldwide. AlU has been a
leader in providing professional serv-
ices and products to Asia’s dynamic
region of consumer, commercial
and industrial clients.

AlA s Southeast Asia’s largest life
insurer. Backed by & strong profes-
sional agency force, AIA markets a
full range of life products. AlA is
noted as a preduct innovator, al-
ways ready to meet the changing
needs of the market.

AlG companies have been do-
ing business in Asia for over 75 years.
AlG life and general insurance op-
erations in Asia are located in China,
Hong Kong, Thailand, Malaysia, Sin-
gapore, Indonesia, Brunei, the
Philippines, Tanwan, Australia, New

Zealand, Japan and Korea.
AlG has total gssets of LS5 148

billion and hol
from principal rating agencies.
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Commercial
Union.
Woven
into a century
of lives 1n

Asia.

Commercial Union
Assurance Company ple

4 Robinson Road, #08-00
Commercial Union House,
Singapore 048543.

Tel: (65) 5368211

Fax: (65) 5368122

Woven into the fabric of Asia is
a company which has grown to

be one of the world’s leading

insurers.

For over one hundred years,
businesses, communities and
individuals have put their trust
in Commercial Union for their

insurance needs.

Around the globe Commercial
Union has a network covering
50 countries, including 12 right

here in Asia.

Commercial Union gives you
the protection you need — no
matter where you are or what

you do.

After more than a century
of doing business in Asia,
Commercial Union knows how

to protect your future.

COMMERCIAL UNION

General Insurance
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sponsored by Commercial Union

HSBC Gibbs

(Asia-Pacific) Ltd

Its many wins in the emerging China market and its dedication to customer

service including meticulous attention paid by the CEO to customer complaints

made HSBC Gibbs (Asia Pacific), the broking arm of HongkongBank, the winner

in this category. Judges also cited the co

insurance and provide advisory services t

mpany’s ability to go beyond placing

0 its core infrastructure and civil engi-

neering clientele as reasons for selecting the company.

SBC Gibbs, the insurance
H broking arm of HSBC Group plc,
Spedcialises in many areas of insurance
including major power and infrastruc-
ture projects such as thermal and
nydro-power plants, toll roads, and tun-
nels and railways. It has recently
clinched appointments to act as
reinsurance broker and adviser for a nu-
Clear power plant in China. Its clients
include major international companies
and banks and other finandial institu-
tions.

The Financial Risks Division places
professional indemnity insurance,
bankers' blanket bonds (crime insurance
for banks) and directors’ and officers’

liability insurance. In the last 15 months,

the Financial Risks Division has secured
more than 50 new dlients including
several of Hong Kong's finest and most
dynamic companies.

The HSBC Gibbs" Asia Pacific opera-
tion waorks closely with its specialist
tearns in London and HSBC Gibbs now
ranks as the 16™ largest insurance bro-
ker worldwide. With a staff of over 80
people, the HSBC Gibbs Asia Pacific op-
eration in Hong Kong has made a name
for itself as an imaginative, innovative
and professional insurance broker. It
prides itself on its ability to exploit new
technology whether acting as insurance
broker or adviser, risk management con-
sultant or in the development of

alternative risk financing salutions.&

COMMERCIAL UNION

Commercial Union is one of the
largest insurance companies in Eu-
rope with interest in both life and
general business. Headguartered in
the UK, it is an international group
with operations in over 50 countries
and 25,600 employees around the
waorld. The group managers world-
wide assets of £65 billion and writes
premium of £9 billion.

The company has been active in
Asia for more than a century. Its suc-
cess in Asia is due in large part o its
long experience in the business and
the trust it has built up with its cus-
tomers.

While committed to strengthen-
ing its core commercial insurance
business in Asia, Commercial Union
will be expanding life and personal
INsurances.

Commercial Union actively sup-
ports and sponsors community-
based projects in the region,
particularly health and fitness
events, major sporting fixtures and
education.

ABOUT THE SPONSOR




True partnership &
depends & A ‘

and trust

At CNA Re we've always believed in working closely with brokers |
and clients to find the right solutions to their reinsurance needs. :
This philosophy of partnership has served us well for over 40 years. !
Our ongoing aim is to build long-term working partnerships
based on genuine trust and understanding.
Around the world, our partners know they can count on

our professionalism, our strength, and our commitment.

|
Inspiring confidence through excellence ‘

RE

6 Battery Road #13-05 Singapore 049909
Tel: 323 6007 Fax: 323 6009




Greig Fester ot
(Asian Regional |
Office) Singapore

Greig Fester topped this category based on its success in winning new business

in China and Indonesia and the value

-added services such as computer simula-

tion modelling which it provides to its clients in Asia. Greig Fester has made a

name for itself in the region with its innovative and creative research and devel-

opment teams, and its outstanding all-round service, particularly for treaty

business.
nthe 18 months to August this year,
' Greig Fester gained new business
from 14 new clients, including some of
the biggest players in
China and Indonesia. It
was, for example, the
sole broker for a major
Catastrophe excess of
loss programme pur-
chased for the first time
by one of China’s big-
gestinsurers.

Greig Fester also arranged
retrocession covers for the Asian offices
of some of the mdjor international
reinsurers and various treaties for Asian
insurers including those from Japan.

some of the “extras” provided by

Greig Fester to its clients include re-

(Greig Fester) was, for exam-
Ple, the sole broker for a major
catastrophe excess of loss pro-
gramme purchased for the
first time by one of China’s

biggest insurers.

search and development work in
reinsurance risk analysis as well as ad-
vice on technical and market issues
associated  wijth
placement work.

Some of the toals,
models and method-
ologies developed by
Greig Fester are:
= the analysis of :
geographic distribu-
tion of insurance portfolios combined j
with scientific data on catastrophe F

perils to assist clients in management I

wl

of their catastrophic risk. One project

under study is the earthquake risk in "
Northeast China; and

=

computer simulation modeliing for

reinsurance programme design.@

al REINSURANCE BROKER OF THE YEAR

sponsored by CNA Re

ABOUT THE SPONSOR

CNA RE

CNA Re is clearly emerging as a
leading force in the global
reinsurance market, and now has
offices in morethan a dozen ma-
Jor cities around the world and a
“gross annual premium income of
over $1.3 billion. Led by principal
officer Eric Yeo, the recently estab-
| lished Singapore office of CNA Re
writes traditional lines including
property, liability, and marine
(both facultative and treaty|,
complementing the reinsurer’s
long-standing relationships with
brokers in the region placing busi-
ness in the London market. CNA
Reinsurance Company Limited
has an A+ rating from Standard
& Poors and is part of an organi-
sation with assets in excess of
$34.8 billion and an annual rev-
enue of $10.4 billion. CNA Re
aims to establish lang-term work-
ing partnerships based on
genuine trust and understanding.
Its partners know they can count
on the professionalism, strength
and commitment of CNA Re.




If you can forecast risk without proper briefing,
you don’t need us.

You'll get the news, reported as it's breaking by Reuters, AM

You'd like to predict events. Sadly, there are no psychic shortcuts.

But if you can see the advantage of information .that lets you
forecast risk more accurately, then the Reuters Insurance Briefing
service is well worth looking into.

What you get for your money is online access to the world’s
most powerful insurance database. Casualty information, rating
updates, and the leading insurance publications will all be revealed

as you gaze into your PC.

Best and Lloyd's. A few quick keystrokes will summon up indicative
rates direct from leading brokers. You can even mount an archive
search on any topic from agrochemicals to Zimbabwe.

To find out what Reuters Insurance Briefing could do for you,
pay a visit to our webhsite (http://www.insurance.reuters.com).
Or call us right away for a free trial on one of the humbers below.

Either that, or brush up on your astrology.

REUTERS INSURANCE BRIEFING. If you've got it, you've got it.

TOKYO: (81) 3 - 3432 9981 - SYDNEY: (41) 2 - 373 1500

+ SINGAPORE: (65) 7755088

REUTERS and tha dolted Iogo and sphere logos are the houso rademarks of AEUTERS Limited, REUTERS is 2 repistered frademark in mare than 25 countriss worldwide.

+ HONG KONG: (852) 2802 8288




REINSURANCE COMPANY OF THE YEAR

sponsored by Reuters Singapore Pte Ltd

The Toa Fire & Marine
Reinsurance Company

In a category which saw much debate among the judges, Toa Re emerged the

winner due to its rapid expansion into Asia through consistent training and

service to its clients everywhere and reforms to place itself in a stronger position

to meet the demands of the global market.

he Toa Fire & Marine Reinsurance
T Company Ltd (Toa Re) is Japan’s
only professional reinsurer participating
in international reinsurance through its
offices in Hong Kong and New York. In
April this year, it launched the third step
of its "Action 21" business plan to
strengthen its operation structure, de-
velop comprehensive back-up systems
and create a lively and enjoyable work-
ing atmosphere.

Toa Re reports that the plan has led
to improvements in profitability which in
FY 1996 amounted to USS 1 2.1 million on
the back of prermium income of US$913.9
million and US$53.5 million underwriting
loss. The underwriting 1oss was a result
of the company increasing its undenarit-
ing reserves by US$53.2 million.

With a market presence in London,

New York, and Hong Kong, Toa Re is pre-

paring o set up one or more offices in
Southeast Asia, starting with Singapore
Lhis year.

Toa Re intends to focus on employee
development, as it believes that it is the
capabilities of its employees that will en-
sure its entrenchied image in the forefront
of reinsurance. Toa Re is pushing to instill
in each employee the goal and convic-
tion that it will be Japans foremost
reinsurer even after the doors to the Ja-
pan market are widely opened with the
ongoing liberalisation of the insurance
industry.

Through offering a full range of
reinsurance products, Toa Re has re-
sponded to Japans new Insurance
Business Law which encourages diversi-
fication of products by the insurance
companies. Toa Re is now entering the

life reinsurance market.€d

ABOUT THE SPONSOR

REUTERS Singapore Pte. Ltd.

As a leading provider of news and
business information to insurance
companies worldwide, Reuters is de-
lighted to be sponsoring the Asia
Insurance Industry Awards. Reuters
supplies the global business commu-
nity and news media with a wide
range of products including reaktime
financial data, transaction systems,
access to numerical and textual his-
torical databases, news, graphics, still
photos and news video. Reuters
Group companies design and install
trading room systems. Information is
obtained from around 270 exchanges
and overthe-counter markets, from
4,700 subscribers who contribute
data directly to Reuters, and from a
network of about 1,940 journalists,
photographers and cameramen.
Seme 340,000 clients access Reuters
information.

Reuters Insurance Briefing is cus-
torised to the particular requirements

of the insurance cormmunity. It incor-

porates a wide range of key insurance
sources such as Lioyd's Casualty Wire

and AM Best, together with over

2,400 international publications. In

add . .




Allianz '

Insured ?
We Are At Home Where You Are

In more than 50 countries all over the world Jou
will find Allianz group companies. Being a truly
multi- local company we combine a well established
international network with a sound knowledge of

local insurance requirements, jurisdiction and culture.

Over 100 years of experience have made us a
competent and reliable partner — for industrial,

commercial and private clients alike,

You will find Allianz companies in: Japan, Singapore, Hong Kong, [ndonesia. We ate represented in:
India, China, Philippines, Malaysia, Thailand, Australia, South Korea, Taiwan and Vietnam.,
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Mr Chai

Sophonpanich

Bangkok Insurance’s Chairman and Managing Director, Mr Chai Sophonpanich’s

long history of serving Thailand and Asean’s insurance industry, plus the com-

pany’s own strong financial performance and record in public service, helped

him clinch the inaugural Asia Insurance Personality Of The Year award.

r Chai Sophonpanich is widely
M regarded as the leading elder
in the Thai insurance market. He was
Lwice President of the General Insurance
Assaciation (GIA) and is at the forefront
of efforts to nurture the image of insur-
ance in the Thai market while trying to
find ways to make the industry more re-
sponsive to the needs of sodiety and the
ECONomy.
A science graduate from the University
of Colorado, Mr Chai has been with
Bangkok Insurance for about 30 years
during which time the company has
grown to be a hig player with a staff
strength of more than 1,200. Most re-

cently, under his stewardship, the

company won the 15O 9002 certification.

Mr Chai served two Lwo-year terms
(1984-85, and 1989-90) as President of
GIA. He is frequently sought after for
consultation by industry and govern-
ment officials and is revered by many
in the industry as & dependable and
selfless leader of the industry. Recently,
he was persuaded to cansider a return
to the role of President as it was felt
that a strong and capable leader was
required at a time when the industry
is going through so much Mux.

He has also served several terms as
Vice Chairman and Chairman of the
Asean Insurance Council which he

helped pioneer@

PERSONALITY OF THE YEAR

sponsored by Allianz

ABOUT THE SPONSOR

Allianz

Allianz is among the world's top
three finandial services organisations
and one of the largest composite in-
surers in the world. Besides
substantial operations in all major
European markets and the US,
Allianz operates in 55 countries
around the globe. The group serv-
ices both the life and general
insurance markets and provides risk
management and loss prevention
services though its global network.
Al the end of 1996 It emplayed
66,000 staff.

In Asia, Allianz is rapidly expand-
ing its operation and has operations
in Singapore, Indonesia, Hong Kong,
Japan and a 15% interest in a gen-
eral insurer in Thalland as well as a
38% stake in MMI Insurance of Aus-
tralia; representative offices in
Vietnam, South Korea, India, China;
co-operation partners in Malaysia,
South Korea, Taiwan and the Philip-
pines; and an assel management
company in Hong Kong. In 1996,

Allianz’s gross written premium
amounted to DM75 billion and net
income of DM2.2 billion. At the end
of 1996, Allianz had total invest-
ments under management of
DM320 Lillion.
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Roll Of Honour

Life Insurance Company Of The Year
National Mutual Asia

sponsored by Eagle Star Re

General Insurance Company Of The Year
Bangkok Insurance (Thailand])
sponsored by Eagle Star Re
Educational Service Provider Of The Year
Singapore College of Insurance
sponsored by Swiss Re
Innovation Of The Year
SpeedCollect Lockbox [Citibank]
sponsored by American Re
Service Provider Of The Year
IBM Insurance Solutions Group
sponsored by Asia Insurance Review & The Review
Risk Manager Of The Year
Mr T Ramanan
sponsored by AlIG
Broker Of The Year
HSBC Gibbs [Asia-Pacific) Ltd

sponsored by Commercial Union
Reinsurance Broker Of The Year
Greig Fester (Asian Regional Office) Singapore

sponsored by CNA Re

Reinsurance Company Of The Year
The Toa Fire & Marine Reinsurance Company
sponsored by Reuters Singapore Pte Lid
Personality Of The Year
Mr Chai Sophonpanich

sponsored by Allianz




